FREEItF~ME S

-ESEE

ERS

China Internet Marketing of Real Estate

Quarterly Research

2014 £E Q3

www.iresearch.com.cn

B
SN

BETHIRERIEFE

fTResearch

=

- o
X I

[ )

18



REF~MESHEERIRERS 2014 £ Q3

China Internet Marketing of Real Estate Quarterly Research

2014 S Q3 FBHUFEITILARRBIMAR ... 3
B3 3 .~ 4
g <yt OO 6
11 == T - 8
1. 2014 £F Q3 B MR E TR ..o oo 8
11 R S B AT AR IEREY ..o 8
R T W= o = = - ST 10
O T 7= - = 25774 =73 v RO 12
2. BRSPS R B T I .. oo 14
D == =l == - OO 14
2.2 FBPTAIEBIIR covooooeeeeeeeeeeee e 16
2.3, BB e 17
D = |y Y12 = RO 18
3. T S T oo 19
4. BEHFEREEETHS 2014 £ Q3 BER 2014 F QAFTM ... 20
By £ 421 [T 21
/Ny D7 J T 21



REF~MESHEERIRERS 2014 £ Q3

China Internet Marketing of Real Estate Quarterly Research

£
EIB=

&l 1- 1 iAdTracker-2011Q4-2014Q3 HREFEHEF=3EMLES HIZHER....oocvvvvvvvvvrnnnnirrs 9
[ 1- 2 iAdTracker-2011Q4-2014Q3 FEFBEHIFME SEHERTITHEL. ........... 10

& 1- 3 iAdTracker-2011Q4-2014Q3 FEFEFMIAHTIE SEEEE ..o 11
& 1- 4 iAdTracker-2014Q3 Topl0 B/ SHEIRMEERIBI -ccovvvvvvvvvrrreeecrvvirnssneeceninns 12
& 1- 5 iAdTracker-2014Q3 =il E5E TOP10 HEXIIFH w.ooveevevesmeeeeeresmeeeensesseeeeeeenns 13
& 1- 6 iAdTracker-2014Q3 FEFZRIIE TOPL0 [ ST .ooooeeeeeeeeeeeeeeeeessseeeeessssssssssssesesenes 13
& 2- 1iUserTracker-2009 £ 1 B-2014 &£ 9 BPEREZMEBEBEAZL ccocccevveev 15
& 2- 2 iUserTracker-2011Q4-2014Q3 FEEF=MULFEFPZEERIBANREL .ccovvvveeeerereens 16
[ 2- 3 iUserTracker-2011Q4-2014Q3 FEBE=MutFFPZE SN REE .. ccooocvvvveene 17

FZBF

% 2-1 iUserTracker-2010Q4-2014Q3 FBEr=mub AYI R B RN STHTE] .oovvvveveereeeee 18



REREIE~MESHEEHERS 2014 £ Q3

China Internet Marketing of Real Estate Quarterly Research

2014 £F Q3 Bt R BIIK

33 iAdTracker LS SR HBUSNEHER T , 2014 5 Q3 |, B -2RMEES HIRAER
FRTERSARIEE T SR EE AR A 13.3% , HBMBIRSE S |, lASE AR
EIRNEN , B Er T R S ER B b e RS SRR AELEIR L 7 0.9
MESR, FLEEF 0.8 MED R,

iAdTracker-2011Q4-2014Q3&i7l &+

oo ImiZER AL

80%

0%

20% | T 89% j190u 1220 1% g9, 114% 1059, 138%110% 1945 . .

1104 12Q1 1202 1263 1264 1301 1302 13Q3 1304 14Q1 14Q2 14G3
B o FERESE BN o SRUTEIZE o HIEEERE o Eit
HiE ¢ iAdTracker. 201411 ETFEINEETRRAEEEREER ShnELE
FErrERESoERR S | BRAETHAE,

©2014.11 iResearch Inc. www. iresearch.com.cn

[E [I-1Ad Tracker-2011Q4-2014Q3 &1 7ll/ &1 EE L




REREIE~MESHEEHERS 2014 £ Q3

China Internet Marketing of Real Estate Quarterly Research

I HRRFHE

(=) ARG ZE

1TWERARER S 3R EER A TR ERAKREARNTE

o BEIXMHTWER. | . BEHTRNDK , WEXTUWEEERHITIHE
FHERSENHENH S EEE.

® REHR  MBOATHERHITHLR , SERBFEREE | RESKE TR
HYEE.

o HEETIHEAMNE SHEURFAdTrackerfINEMETAEEERRES

iUserTrackeratir
o UIpRE—LNTHERAERE :
vV BREBHESER
v HBRHIEFFER
VITIEATER
v i FER. TR

VITIHERER AT REFANR

(Z) SRR T5E

& iUserTracker 755k



REF~MESHEERIRERS 2014 £ Q3

China Internet Marketing of Real Estate Quarterly Research

iUserTracker X ImEHERTF 2005 FEsF=miAk 2006 & 7 BEGEIERELE |
FREETEIY 20 FHhEMNEHEANMETRENSYE , ESXXRMAESBRNARENE
IHIEUE .

o FEAHUE : BEF20H8 LA ERER TIERAUNE

o HUEFAR : R T20065F78

o USNSBHE : 300 MMEARSS KA. BEE30005ZMuLFN 10002 MR
® SiftiEty | ZR25NEHUMEE RSN, HIINEEE. HiaktS

& iAdTracker Wz
iAdTracker 3 ImEBERTF 2001 FEF=mifA 12HEM 2001 FHRESHETE

RSB SRR | K E AR | BOREAIRAY s AR
ERISRIUTS | BPESNRRIMET SRBEIRS.

® AN : 279z BEAMIIA |, 4329 ubuE

o HUEFAR : 20/ KAk 730 e Tk 3244 MTAl , 1500024 &£

o ISMSERE : #IEAT2001F18 |, FREBLSEHLEUE

o ifriEty | IR STEZERA. RICKR. BIRAREFS MR



O FEEFMIGE

MREE
FRRETE 2008 F 2 ARFTRIIZEFERSENER LT , REREERERAE
("KE" )

REEATENENF 020 BE&RSFE  RETHE. —FRNIRE=ATE , W
FEERTHS. 4 SM_FEEERSE | AEF2WSRETHE 020 EHiR
SHR, BRIFEEEEEE 260 2. REEHITEN. BE. 5. IRMHES
ERNEERNETE BERNERNAZIENRIKE ARSI SFHE
T ZHEEFNISER  BERIWTEHEERE  RALERFRE. RLRERFEE
WEHNEERAIEKEE,

2014 3 B , RESHBRESTTSIESIENY  BTIRRERE  2014F 48, KEEX
BhtEEHAESR ST, RSB "LEU,

BN

BEEEAAR , REEIRKERESRFIEXRSNTEEML |, 87T 1999 F
6 B, BIRARRE., #IE 2011 510 A%, #5511 7000 ZBRT , MEREEE 314
Mk, BRISEERTI 1034, £WBEFH 50 1, EENEREEE  #iB. =
FiE. B, AIE. Bt RE. REXRINE, 2010F 9 BiE#EMN ( REMN SFUN)
HEEEHNONES R ZRTRE L,

IR
ERRENT 1999 F WS BEESERBTM, SErkEREN. ErEFHEM.
EREHN, ERBIERFIERER _FREM, 2003 F 11 B , ERRINEINATE] | F4E

JeRubZfE | BETFR B, M. KRR BR. KDF 100 Douh , 2009 FERMER



TR R,

BSiRE~

2011 £ 6 B 21 B, BREFREER L4 , ASEEHE. —FFE. HE. xB.
BTSSRI, Sr=nubiitittsuh BRI B2 ERERLS., I
A QQ , BRALISEHBE~MItiSln,. QQ &, HIBRIKLEER , BT SEBENE
BX , hEENENEEsTEMFSNEARIL. Ba, BilETE2Es 40 Mih
HIAE.

W5 7=
MZ A SaEM IEEMEHE. FRESRSSEETIR. NZEENEE
==

WEEETHE B, KB, BIESRR  RBEFEA—IE 52 M.

At F=E R

RBEHFHER M ERNERYIBEFHERE  FIBERAS B IREERE | &
BNA NI FERERET R ERRERERAIML, FYIEthEEMEL T
FESW , FREERM  FREEEN  BME2ERY | [ SURARABSE |, AT KK
RRH—ESERRENEERN  4K30R  EFae. RIXE— L. THEr~T
FPsa,

MR EER, FeR RS HHEAN 4RI T :

https://www.yunbaogao.cn/report/index/report?reportld=1 21733




