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GENERAL NOTICE

NOTICE 1659 OF 2009

independent Communications Authority of South Africa
Pinmili Farm. 164 Katherine Sireet, Sandton

Private Bag X10002, Sandton. 2146

FINDINGS DOCUMENT ON THE REVIEW OF THE 1999 REGULATIONS RELATING
TO ADVERTISING, INFOMERCIALS AND PROGRAMME SPONSORSHIP IN TERMS
OF THE INDEPENDENT BROADCASTING AUTHORITY ACT No. 153 of 1993

I, Mr. Paris Mashile, Chairperson of the independent Communications Authority of
South Africa (“the Authority”), acting on behalf of the Council of the Authority hereby
approve the publication of this findings document as a culmination of the process of
reviewing the 1999 Regulations on Advertising, Infomercials and Programme
Sponsorship in terms of the Independent Broadcasting Authority Act No. 153 of 1993.

RIS MASHILE
HAIRPERSON
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SECTION A: INTRODUCTION AND BACKGROUND

1. BACKGROUND

1.1This findings document constitutes the conclusion of a public consultation
process on the Draft Regulations on Advertising, Infomercials and Programme
Sponsorship for Broadcasting Service Licensees, 2009 (Draft Regulations), in
accordance with Section 4 of the Electronic Communications Act, 2005 (Act No.
36 of 2005) (“the Act”). The findings document summarises the views expressed
by interested persons and seeks to highlight key decisions taken by the Authority
with respect to the regulation of advertising, infomercials and programme

sponsorships by broadcasting service licensees.

1.2 The explanatory memorandum accompanying the Draft Regulations stated that
the Draft Regulations constituted a review of the 1999 Regulations Relating to
the Definition of Advertising and the Regulation of Infomercials and Programme
Sponsorship in Respect of Broadcasting Activities, published in terms of the
Independent Broadcasting Authority Act No. 153 of 1993 (IBA Act). The rview
was also undertaken in accordance with Section 95 of the Act which requires that
all regulations made in terms of the IBA Act, among others, remain valid until

amended or repeaied.

1.3A summary of the written and oral views expressed by interested persons are
reflected below. The summary is not exhaustive, but reflects on salient issues
raised by interested parties. The rest of the findings document can be divided
into two main sections; Submissions and Findings. The Submissions section
summarises the written and oral submissions and the Findings section deals with

the decisions of the Authority.



