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No. 56 30 January 2009

MARKETING OF AGRICULTURAL PRODUCTS ACT, 1996
(ACT No 47 OF 1996), AS AMENDED

ESTABLISHMENT OF A STATUTORY MEASURE FOR THE REGISTRATION
OF PERSONS INVOLVED IN THE SECONDARY DAIRY INDUSTRY

[, Lulama Xingwana, Minister of Agriculture,

(@)  acting under sections 13 and 19 of the Marketing of Agricultural Products
Act, 1996 (Act 47 of 1996) hereby establish the statutory measure as set
out in the Schedute hereto; and

(b) acting under section 14 of the Marketing of Agricultural Products Act,
1996 (Act 47 of 1996) hereby entrusts the implementation, administration
and enforcement of the statutory measure described in Schedule 1 to
Milk SA, an association incorporated under section 21 of the Companies
Act, 1973.

A N
L. XINGWANA

Minister of Agriculture
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SCHEDULE

Definitions

1.

In this schedule —

“consumers” means the end users of milk;

“milk producer” means a person that produces milk by the milking of
cows, goats or sheep;

‘retailers” means persons that sell milk directly to consumers; and

“the Act” means the Marketing of Agricultural Products Act, 1996 (Act
47 of 1996).

The following persons shall register with Milk SA:

* persons, excluding retailers, that buy milk from milk producers
with the purpose to sell it as such or to sell it after processing as
milk or to use it to manufacture other products;

* persons that import milk and other dairy products classifiable
under customs tariff headings 04.01, 04.02, 04.03, 04.04,
04.05 or 04.06, with the purpose to sell it as such or to

manufacture and sell other products; and

* persons who are milk producers and that sell milk produced by
them to retailers or consumers or that use such milk to

manufacture other products.



