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Consumer Protection (Code of Practice for Traders on 
Price Indications) Approval Order (Northern Ireland) 1989 

Made 

Coming into operation 

2nd March 1989 

1st April 1989 

The Department of Economic Development, in exercise of the powers 
conferred on it by Article 18(1) of the Consumer Protection (Northern 
Ireland) Order 1987(a) and of every other power enabling it in that behalf, 
after consultation with the Director General of Fair Trading and such other 
persons as it considered it appropriate to consult, hereby makes the following 
order:-

1. This order may be cited ~s the Consumer Protection (Code of Practice 
for Traders on Price Indications) Approval Order (Northern Ireland) 1989 and 
shall come into operation on 1st April 1989. 

2. The code of practice, as set out in the Schedule, issued by the 
Department of Economic Development for the purpose of-

(a) giving practical guidance with respect to the requirements of Article 
13 of the Consumer Protection (Northern Ireland) Order 1987; and 

(b) promoting what appear to that Department to be desirable practices as 
to the circumstances and manner in which a person gives an indication 
as to the price at which goods, services, accommodation or facilities 
are available or indicates any other matter in respect of which any 
such indications may be misleading, 

is hereby approved. 

Sealed with the Official Seal of the Department of Economic 
Development on 2nd March 1989. 

(L.s.) R. G. Smartt 
Assistant Secretary 

(a) S.1. 1987/2049 (N.1. 20) 
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I ntroduction 
The Consumer Protection (Northern 
Ireland) Order 
1. The Consumer Protection (N.!.) Order 1987 makes it a 
criminal oJf~nce to give con~umerS a misleading price 
mdic<:ltion about goocis, services, accommodation (including 
the sale of hew homes) or facilities. It applie~ however you 
give the price indication - whether in a TV or press 
advertisement, in a catalogue or leaflet, on notices, price 
tickets or shelf-edge marking hi stores; or if you give it 
orally, for example on the telephone. The term "price 
indiCiition" inch.tdes price. comparisons aSw~ll as 
indicationsbf a single price. 

2. This code of practice is approved under Article 18 of the 
Order which gives the Department of Economic 
Development power to approve codes of .pracl;ice to give 
practical, guidance to traders. It is addressed to traders am). 

. set~ out what is good practice to follow in giving price 
4Idications in·.a >'\Ticle range of differem circumstances, so as 
to avoid givjngrpisleading price indicatioIls. B)..1t the Order 
does not require you to do as tNs code tells you. You may 
. still give price indications. which do not accord with t4is 
code, provided 'they <:lre not misleading. "Misleading" is. 
defined in Article 14 of .the Order. 
The defiilltioIi covers indications about any conditions 
.attached to a pri<:e, about what you .expect to happen to a 
price in future and what you say in price comparisop.s, as 
well as indications about the actual price the consumer will 
have t6 pay. It also applieS in .the same way to any 
indications you give about the wa.y in which a price will be 
.calculated. . 

Price comparisons 
3. If you want to make'pricecomparisQIiS, you should do so 
only if you can show that they are acCurate and valid. 
Indications which give.only the price of the product are 
unlikely t6 be misleading if they are accurate and cover the 
1;otal charge you will make. ComParisons with prices which 
you can show have been or are being charged for the same 
or similar gQQds, services, accommodation or faCilities and 
have <:lpplied for a reasonable period are also unlikely to be 
misleading. Guidance on these matters is conta}ned in this 
code. 

Enforcement 
4. Enforcement of the Consumer Protection eN.q Order 
198? is the responsibility of authorised Officers. of the 
Department of Economic Development. If an Officer has 
reasonable grounds to suspect that you have given a 
misleading price indication, thE; Order gives the Officer 
power to require you to produce any records relatip.g to 
your business, .and to seize and detain goods or records 
which theOWcer has reasonable grounds for believing may 
be required as evidence in Court proceedings. 
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