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Paragraph 9, 
Notwithstanding the provisions of paragraph 8, overtime rates may be paid 
to Drivers, Helpers and Lorry Boys as follows-

(1) On days other than Sundays· or customary holidays­
(a) For the first two hours worked in excess of 

7t hours on each of five days in the week.. TIME-AND-A-QUART~R 
Thereafter . . TIME-AND-A-HALF 

(b) For the first two hours worked in excess of 
5t hours on the remaining day of the week TIME-AND-A-QUARTER 

Thereafter TIME-AND-A-HALF 
(2)" On Sunday or a customary holiday-

For all time worked DOUBLE TIME" 

EXPLANATORY NOTE 

(This Note is not part of the Order, but is intended to 
indicate its general purport.) 

This Order, which comes into operation on 20th December, 1961, amends 
the Baking Wages Regulation (No.5) Order (Northern Ireland), 1961 (Order 
N.I.Bk. (272), as amended by the Baking Wages Regulation (Amendment) 
(No. ~) Order (Northern Ireland), 1961 (Order N.I.Bk. (282)), by increasing 
the statutory minimum remuneration fixed by those Orders. Order N.I.Bk. (282) 
is revoked . 

. New provisions in the Schedule are printed in italics. 
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MARKETING OF EGGS 
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RULES, DATED 21sT. DAY OF NOVEMBER, 1961, MADE BY THE MINISTRY OF 
AGRICULTURE UNDER SECTION 21 OF THE MARKETING OF EGGS A9T 
(NORTHERN IRELAND), 1957. 

The Ministry of Agriculture in exercise of the powers· conferred on it by 
Section 21 of the Marketing of Eggs Act (Northern Ireland), 1957(a), and of 
every other power enabling it in that bt<half hereby makes the following 
Rules :-

Short title and commencement 
1. These Rules may be cited as the Marketing of Eggs (Amendment No.3) 

Rules (Northern Ireland), 1961, and shall come into operation on the 30th day 
of November, 1961. 

Amendments to the Marketing of Eggs Rules 
2. The Marketing of Eggs Rules (Northern Ireland), 1958(b), as amended 

by the Marketing of Eggs (Amendment) Rules (Northern Ireland), 1960(c), and 

(a) 1957. c. 27. 
(b) S.R. & O. (N.!.) 1958, No. 134. 

(c) S.R. & O. (N.l.) 1960, No. 11. 


