14 AGRICULTURAL MARKETING
EXPLANATORY NOTE

(This note is not pdrt of the Rules, but is intended to .
indicate their general purport). '

These Rules replace the Marketing of Fruit Rules (Northern
Ireland), 1956, and the Marketing of Fruit (Amendment) Rules
(Northern Ireland), 1956, with certain modifications of which the
following are the more important:—

(1) The grade formerly referred to as “Domestic” will now
be known as “ Standard ”,

(2) Licence and permit- holders will be required to 1ndlcate the
net weight of apples in lb. 6n the “Z ” box in place of the
code letters AZ and BZ which previously referred to boxes
containing 50-54 1b. and 46-50 1b. of apples respectively.

Milk

THE MILK MARKETING SCHEME (NORTHERN IRELAND) (AMENDMENT
No. 4) ORrRDER, 1957, pDATED 27TH DAY OF FEBRUARY, 1957, MADE BY
THE MINISTRY OF AGRICULTURE FOR INNORTHERN IRELAND UNDER
SECTION 1(4) OF THE AGRICULTURAL MARKETING ACT (NORTHERN
IrELAND); 1933, (23 AnND 24 GEo. 5, Cu. 22).

1957. No. 31 [C]

The Ministry of Agriculture for Northern Ireland after such
consultation as is required and in exercise of the powers
conferred by sub-section (4) of Section 1 of the Agricultural
Marketing Act (Northern Ireland), 1933, hereby makes the
following Order:—

1. The Milk Marketing Scheme (Northern Ireland), 1955, as
approved by the Milk Marketing Scheme (Northern Ireland)
(Approval) Order, 1955(a), and amended by the Milk Marketing
Scheme (Northern Ireland) (Amendment) Order, 1955(b), the
Milk Marketing Scheme (Northern Ireland) (Amendment No. 2)
Order, 1956(c), and the Milk Marketing Scheme {(Northern
Irelandd) (Amendment No. 3) Order, 1956(d), shall be further
amended:—

(1) by deleting sub-paragraph (1) of paragraph 33
thereof;
(2) by adding the following sub-paragraph to paragraph 33
thereof:—
“ (1) Contributions—A registered producer shall pay
1o the Board a contribution of such amount per
gallon of the miilk sold by him to or through the
agency of the Board, or sold by him by tetail
or by. semi—retail under a. retail  authorisation
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