BACON ' INDUSTRY ™
THE SECOND SCHEDULE
(Article 20)

ORDERS. REVOKED

No. ‘Date ' ; Short Title

368 17th April, 1925 | Sheep Scab Ordélrgzs(Northern Ireland)

49 | 24th April, 1930 Sheep Scab Ordelr9 5 (Northern Ireland)
- T 0

BACON INDUSTRY
Pig Husbandry Research Grant

‘ORDER, DATED 29TH DECEMBER, 1954, MADE BY THE MINISTRY oF
AGRICULTURE UNDER SUB-SECTION (1) OF SECTION FOURTEEN OF
THE AGRICULTURAL MARKETING AcT (NORTHERN IRELAND), 1933, as
AMENDED BY SUB-SECTION (3) OF SECTION TWO OF THE MARKETING
oF Pigs (AMENDMENT) AcT (NORTHERN IRELAND), 1954.

1954. No. 184

WHEREAS the Pigs Marketing Board (Northern Ireland) (here-
inafter referred to as “ the Board ”’) are the Board administering
the Pigs Marketing Scheme (Northern Ireland), 1933, framed
under the Agricultural Marketing Act (Northern Ireland), 1933,
as amended by Sub-Section: (3) of Section 2 of the Marketing of
Pigs. (Amendment) Act (Northern Ireland), 1954, (hereinafter
referred to as “the Aet”), and approved by the P1gs Marketing
Scheme (Northern Ireland) (Approval) Order, 1933, and amended

" by the Pigs Marketing Scheme (Northern Ireland) (Amendment)

Order, 1934; the Pigs Marketing Scheme (Northern Ireland)
(Amendment) (No. 2) Order, 1934; the Agricultural Marketing
(Northern Ireland) (Compensation) Order, 1934; the Pigs
Marketing Scheme (Northern Ireland) (Amendment) Order, 1935;
the Pigs Marketing Scheme (Northern Ireland). (Amendment)
(No. 2) Order, 1935; the Pigs Marketing Scheme (Northern
Ireland) (Amendment) Order, 1939; the Pigs Marketing Scheme
(Northern Ireland) (Amendment) (No 2) Order, 1939; the Bacon
Industry Act (Northern Ireland), 1939; the Pigs Marketing
Scheme (Northern Ireland) (Amendment) (No. 3) Order, 1939;
the Pigs Marketing Scheme (Northern Ireland) (Aniendment)
Order, 1940; the Pigs Marketing Scheme (Northern Ireland)
,(Amendcrnent) (No. 2) Order, 1940; the Pigs Marketing Scherme
(Northern Ireland) (Amendment) Order, -1948; and the Pigs .
Marketing Scheme (Northern Ireland) (Amendment) Order, 1954
(heremafter referred to as “ the Scheme ”):

AND WHEREAS, in pursuance of sub-section (3).0f Section 2 of the
Act, paragraph 34 of the Scheme provides that any moneys
standrng to the credit of the fund which are not required for the
-operation of the Pigs Marketing Scheme or otherwise for the



