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AGRICULTURAL PRODUCE 

AGRICULTURAL PRODUCE GRADING AND MARKETING 

Eggs,p.8 
Fruit, p. 9 

I Paultry, p. 19 
, 

Marketing of Eggs 

REGULATION'S, DATED 25TH SEPTEMBER, 1950, MAPE BY THE MI,NISTRY 
OF AGRICULTURE UNDER SECTION SEVEN OF THE' MARKE1TNG OF 
EGGS ACT (NORTHERN IRELAND), 1924. 

1950. No. 164 

The Ministry of Agriculture for Northern Ireland in exerCise of the. 
,powers conferred on it by Section seven of the Marketing of Eggs Act 
(Northern Ireland) 1924 (a) and of any other powers enabling it"in that 
behalf hel'eby makes the following Rules, that is to say :---: . 

1.' These Rules may be cited as the Marketing of Eggs (Amend-
~ mem) Rules (Northern Ireland) 1950, and shall come into force on the 

__ ~_J-first ~ay of October, 1950. 

2. The Marketing of Eggs Rules (Northern Ireland) 1938 (h) shall 
be' amended by the addition :-

(a) at the end oI Rule 31 (1) of'the words---.:... 
. " This Rule shall not apply to any egg marke~ in compli-

ance with the provisions of the following paragraph " 

(b) at the end of Rule 31 (2) of the words ~ 
" provided that if the process of preservation to which 

the egg has been subjected 'consists--sblely of being dipped 
~_"_ in, sprayed with, or otherwise treated wjtli odourless, taste-. 

/.r· --.• - less, water:"white mineral oils the word " SEALED " shall' 
be substituted-for the word" PRESERVED "and 

(L:S.) 

(c) at the end of Rule 34 (1) of the 'Words-
" This Rule.shall not apply to any egg marked in com­

pliance with Rule 31 (2) hereof". 

Sealed with the Official Seal of the Ministry of Agriculture for 
Northern Ireland this twenty-fifth day of. September, 
nineteen hundred and fifty in the presence o~ , 

J. McAllan, 
Assis~aD.t :-S~cretary. 

(a) 14 & 1S Geo.'S. c.ts. (b) S. R. & Q. (NJ.) i93S'No. 1(). 
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