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2. These Regulations may be cited as the Pig Industry Council
‘(Election of Members) Regulations (Northern Ireland), 1944, and shall
be construed as one with the Pig Industry Council (Electxon of
Members) Regulatwns (Northern Ireland), 1936 and 1940.

Sealed with the Official Seal of the Ministry of Agriculture for
Northern Ireland this twenty-second day of March,
nineteen hundred and forty-four, in the presence of

(L.s.) - J. McAllan,

- Assistant Secretary.

AGRICULTURAL PRODUCE (GRADING AND MARKETING).
Marketing of Fruit.
‘Apples.

THE MARKETING OF FRUIT (AMENDMENT) RULES (NORTHERN IRELAND),
1944, MADE BY THE MINISTRY OF AGRICULTURE UNDER SECTION 15
oF THE MARKETING OF Frurr Act (NORTHERN IRELAND), 1944,
[Revoked by S. R. O. 1944. No. 70, below]. .

1944. No. 37.

RULES, DATED THE 4TH AvGusT, 1944, MADE BY THE MINISTRY OF
AGRICULTURE UNDER SECTIONS 12 AND 15 OF THE MARKETING OF
Frurr Act (NorRTHERN IRELAND), 1931 (21 anp 22 Gko. V, c. 8).

1944: No. 70. .

The Ministry of Agriculture for Northern Ireland in exercise of the
powers conferred upon it by Sections Twelve and Fifteen of the
Marketing of Fruit Act (Northern Ireland), 1931, and of every other
power enabling it 1n that behalf hereby makes the follovvmg Rules, that
is to say :— :

Deﬁnztzons )

1. In.these Rules unless the context shall require a different con-
struction :—

(1).the expression M1n1stry shall mean the M-‘lmstry of
Agriculture, Northern Ireland ;

~ (2) the expression ‘ prescribed " shall mean prescribed by the
Ministry of Agrlculture Northern Ireland ;

" (3) the expression “ authorised ”’ shall mean authorised by the
Ministry of Agrxculture Northern Ireland. '




