' FHRUI_T,V MARKETING OF i 201
- FRUIT, MARKETING OF.

Rules. o _
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DATED 11TH SEPTEMBER, 1937.
‘ 1937. No. 83.

The Mlnlstry of Agrlculture for Northern Ireland by virtue
and in exercise of the powers for this purpose vested in it by the
Marketing of Fruit Act (Northern Ireland), 1931 (21 and 22 Geo.

V. Ch. 8) and of evéry other power in that behalf enabling it

hereby makes the Rules following, that is to say :—

I. Short T'itle.

These Rules shall be known as the Marketmg of Fruit Rules
(Northern Treland), 1937.

II. Amendment of the Marketing of I’mzt Rules
. (Northern Ireland), 1933.

- (1) The :Marketmg of Fruit Rules (Northern Ireland), 1933,

shall be read and have effect as if the following were substituted
for the Sixth Schedule (A) thereto :—

SIXTH SCHEDULE (A).

MARKETING 0F FRUIT AoT (NORTHERN IRELAND), 1931,

Permit NoO..ooeiieees

Permit for Graded Frust.
M. : X of

is hereby granted permission to send apples from Northern
Ireland. The conditions of this permit are that each consign-

ment of fruit sent out thereunder shall (1) consist only of apples.
grown by himself ; (2) be graded, of the standards of quality, -

. packed, and marked, as laid down for licence holders under the
_ Third and Fourth Schedules to the Rules made under the Act.

Signed,

Officer authorlsed by the Mlmstry
' Date

(2) The Fourth Schedule to the Marketing of Fruit Rules
(Northern Ireland), 1933, as amended by the Marketing of Fruit
Rules (Northern Ireland) 1935, shall be read and have effect
as if in the specifications for box “ X’ the following measure-
ments were substituted for the measurements of the sides speclﬁed
" therein :—22 iis. x 6% ins. x § in. N




