192 EGGS, MARKETING OF

(i) if hen eggs are delivered to the holder of a retailer’s
licence at premises in any market, and if he has
satisfied the Ministry that premises in such market
were regularly occupied by him before the 1st Septem-
ber, 1937, for the purpose of the purchase of eggs an
addltlonal halfpenny per 1b. may be paid.

2. The prices applying under section one of the Ma,rketing of
Eggs Act (Northern Ireland), 1936, to the purchase of eggs from
producers by licensed wholesale dealers shall extend to the
purchase from producers by holders of ‘retailers’ licences, who
are also licensed wholesale dealers, of eggs for re-sale by retail.

8. These Rules may be cited as the Marketing of Eggs
(Retailers’ Prices) (No. 2) Rules (Northern Irelend), 1927, and shall
be construed as one with the Marketing of Bggs (Retaﬂers Prices)
Rules (Northern Ireland), 1937.

Sealed with the Official Seal of the Ministry of Agriculture
‘ for Northern Ireland this eleventh day of December,
_ nineteen hundred and thirty-seven, in the presence of
(L.8.) (Signed), i D. A. E. Harkness,
Assistant Secretary.

Rules.

THE MARKETING OF Haes (AMENDMENT) RULES (NORTHERN
IRELAND), 1937, DATED THE FOURTH DAY, OoF JUNE, 1937,
MADE BY THE MINISTRY OF AGRICULTURE FOR NORTHERN
IRBLAND UNDER THE MARKETING OF Eees AcTs (NORTHERN
TRELAND), 1924 1o 1936,

1937. No. 48.

The Ministry of Agriculture for Northern Ireland in exercise
of the powers conferred on it by Section Seven. of the Marketing .
of Eggs Act (Nortbern Ireland), 1924, and of ¢very other power
enabhng it in that beha,lf hereby makes the followmg Rules,
that is to say — :

1.—(1) These Rules may be cited as the Marketing of Eggs
(Amendment) Rules (Northern Ireland), 1937, and shall be
construed as one with the Marketing of Eggs Rules (Northern
Ireland), 1931, (2) (in these Rules referred to as the principal
Rules), the Marketing of Eggs Rules (Northern Ireland), 1933,
(b) the Marketing of Eggs (Amendment) Rules (Northern Ireland),
1934,(c) the Marketing of Fggs (Amendment) Rules (Northern
Ireland), 1935, (d) and these Rules, the principal Rules, and the
amending Rules may be cited together as the Marketing of Eggs
Rules (Northern Ireland), 1931 to 1937.

(2) S.R. & O. (N.1.), 1931, No. 91. (¢) S.R. & O. (N.L), 1934, No. 24.
(b) SR. & O. (N.I1.), 1933, No. 17. (@) 8.R. & O. (N.I.), 1935, No. 117.



