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Foreign Investment in Latin America and the Caribbean, 2000 Report is the latest edition of a series published annually by the
ECLAC Unit on Investment and Corporate Strategies. It was prepared by Álvaro Calderón and Michael Mortimore, with assistance
from external consultants Matías Kúlfas and José Claudio Linhares Pires on the country case studies concerning the
telecommunications industries in Argentina and Brazil, respectively, and from Jaime Crispi on chapter I. Nicole Moussa made a
major substantive contribution to chapter IV (telecommunications), as did Sebastián Vergara in the case of chapter II (Chile). The
compilation and processing of statistical data was carried out by Lorena Farías with the assistance of Carlos Guaipatin, José Luis Lima
and Juan Pablo Álvarez.

The Unit's Information Centre has served as the primary source of quantitative data. The development of this Information Centre
has provided the Unit with ready access to statistical information and other types of data from a number of international organizations,
including the International Monetary Fund (IMF), the Statistical Office of the European Communities (EUROSTAT), the United
Nations Conference on Trade and Development (UNCTAD) and the Institute for European-Latin American Relations (IRELA), as
well as a host of national institutions such as central banks and investment promotion agencies for Latin America and the Caribbean.

Any comments or suggestions regarding this publication are welcome and should be directed to Michael Mortimore (email:
mmortimore@eclac.cl).

Notes and explanation of symbols

The following symbols have been used in the tables in this study:

Three dots (. . .) indicate that data are not available or are not separately reported.
A dash (-) indicates that the amounts is nil or negligible.
A point (.) is used to indicate decimals.
Use if a hyphen (-) between years, e.g., 1971-1973, indicates reference to the complete number of calendar years involved, including
the beginning and end years.
The word “dollars” refers to United States dollars, unless otherwise specified.
Figures and percentages in tables may not neccessarly add up to the corresponding totals, because of rounding.
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