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Abstract: Over the past three decades, the connections that bind the economic activities of countries have 
grown and deepened at a remarkable rate. This chapter looks at the role of digital connectivity in linking 
small and medium enterprises, and in particular women-owned or managed enterprises, with customers 
and suppliers around the world. Firm-level data show that there is a significant connectivity gap between 
small and large firms, as well as for women-owned or managed firms. This chapter uses a selection of firm-
level data to shed light on the causes and effects of these gaps, and to assess their ultimate impact on trade.  
Checklists to help policymakers identify policy solutions are also provided.
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