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The report on the State of Palestine, part of a series of publications assessing the impact of Non-Tariff 
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Foreword 

For the State of Palestine, trade is an important tool for achieving greater 
economic resilience, development and poverty reduction. In 2011, the 
International Trade Centre (ITC) joined forces with national partners and 
stakeholders to actively support the State of Palestine’s trade development.  

Comprehensive needs assessments have served to identify existing trade 
obstacles and inform a National Export Strategy setting out how to realize 
untapped trade and development potential. These assessments include a large-
scale business survey on non-tariff measures (NTMs), which in a world of 
relatively low tariffs have emerged as a major source of trade-related costs. 

The report, “State of Palestine: Company perspectives”, is the latest in ITC’s series of publications on 
NTMs. It documents business experiences with regulatory and procedural trade obstacles, based on the 
more than 230 Palestinian exporters surveyed. The report will complement the State of Palestine’s 
National Export Strategy, a roadmap for sustained growth that identifies key potential export sectors and 
points to specific reforms and institution-building to overcome constraints on export competitiveness. 

Palestinian companies encounter manifold challenges in their international business operations. The NTM 
survey results find that institutional inefficiencies and infrastructural deficits have a significant impact on 
Palestinian exporters, implying that the State of Palestine has significant scope to facilitate trade for 
Palestinian businesses independently of the wider political and economic context, which also merits action. 

This publication puts the private sector perspective at its centre. It highlights the concerns of Palestinian 
micro and small enterprises in particular. As a by-product of the survey, the report contains valuable 
information on the characteristics of Palestinian exporters, for example with respect to ownership by 
women, turnover or share of exports in total sales. 

As such, the report and its recommendations, by adding the private sector voice, should contribute to the 
design of feasible trade solutions for the State of Palestine as well as to the much wider global discussion 
on trade facilitation. Going forward, ITC stands ready to accompany the State of Palestine on its way 
towards “Trade-led prosperity, made in Palestine”. 

 

 

 

Arancha González 
ITC Executive Director 
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