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Country report, part of a series of publications assessing the impact of non-tariff measures (NTMs) on 
the business sector, based on a large-scale survey conducted in Rwanda with companies directly 
reporting burdensome NTMs and the reasons why they consider them to be trade barriers; analyses 
survey findings and compares them to other sources on NTMs to identify regulatory, procedural and 
infrastructural obstacles in Rwanda, its partner countries and transit countries; covers food and agro-
based products including coffee, tea, pyrethrum, other agricultural and agro-based products and 
chemicals, rubber-based products and other manufactures; outlines policy options discussed at 
stakeholder meeting; includes NTM classification and bibliographical references (pp.93-95). 
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