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foreword

The global community firmly acknowledges the critical importance of the private sector as an engine of economic growth, 
sustainable development and poverty reduction. However, the private sector needs an enabling, business-friendly 
environment to effectively harness this potential.

Public-private collaboration has been a key driver in countries’ strategies for successful integration into the global economy. 
Experience shows that governments in developing and least developed countries focusing on export-led growth strategies 
must establish a mechanism for sustained and inclusive dialogue between the public and private sectors.

Expanding global trade opportunities is the focus of the International Trade Centre’s (ITC) work with enterprises, trade support 
institutions and policymakers. By developing a competitive private sector supported by strong and transparent institutions, 
exports can help to drive inclusive, sustainable development and become a positive force for good in communities.

Promoting public-private dialogue in formulating countries’ trade policies, legal frameworks and regulatory mechanisms is 
at the heart of ITC’s work. We bring public and private stakeholders together in a structured process to find solutions for 
issues affecting business performance and exports. We work together to design viable export and development strategies. 
ITC contributes to the effectiveness of these dialogues by, among other initiatives, supporting well-informed business 
advocacy through sharing experiences from around the world.

ITC commissioned the case studies in this book to showcase the successful experiences of public-private collaboration 
in developing countries engaged in the process of integrating into the global economy. In some instances, public-private 
dialogue has resulted in successful public-private partnerships. 

The achievements in Barbados with the European Economic Partnership Agreement on tourism services; in Ghana with 
an integrated customs services; in Thailand’s automotive industry; in Penang, Malaysia’s export hub for electronics; and in  
India’s thriving textile parks clearly demonstrate the essential role played by the private sector in trade and development.

Trade, development and poverty reduction are strongly linked. By creating the conditions for robust, sustainable, export-led 
growth, governments and the private sector are also making a valuable contribution towards achieving the United Nations 
Millennium Development Goals to reduce poverty.

We hope these success stories will inspire business leaders, policymakers and development practitioners to build on best 
practice for using development assistance to address market failures and to leverage private sector investment for the 
greater good. We also believe these stories make a strong case for Aid for Trade. 

ITC believes now is the time to move from dialogue to action, which is exactly what has happened in the countries profiled 
in this book.

Patricia Francis
Executive Director
International Trade Centre
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