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DISCLAIMER

The designations employed and the presentation of the material in this handbook do not
imply the expression of any opinion whatsoever on the part of the ITC, nor on that of ISO,
concerning the legal status of any country, territory, city or area or its authorities, or con-
cerning the delimitation of its frontiers or boundaries.

This document has been developed by the authors mentioned above, with editing and publish-
ing by ISO and ITC. Discussions and recommendations do not necessarily reflect the views
of ISO and ITC, and are not endorsed by these organizations. While every effort has been
made to verify the information contained in this document, neither ITC nor ISO can accept
any responsibility for any errors that it may contain. This document is strictly an informa-
tion document and in no way represents the consensus views contained in ISO standards
and other ISO deliverables.
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ISO - International Organization for

Standardization

ISO has a membership of 163* national stand-
ards bodies from countries large and small,
industrialized, developing and in transition,
in all regions of the world. ISO’s portfolio of
more than 18300* standards provides busi-
ness, government and society with practical
tools for all three dimensions of sustainable
development : economic, environmental and

societal.

ISO standards make a positive contribution to
the world we live in. They facilitate trade, spread
knowledge, disseminate innovative advances
in technology, and share good management

and conformity assessment practices.

ISO standards provide solutions and achieve
benefits for almost all sectors of activity,
including agriculture, construction, mechani-
cal engineering, manufacturing, distribution,
transport, medical devices, information and

communication technologies, the environ-

* September 2010

ment, energy, quality management, conformity

assessment and services.

ISO only develops standards for which there
is a clear market requirement. The work is
carried out by experts in the subject drawn
directly from the industrial, technical and
business sectors that have identified the need
for the standard, and which subsequently
put the standard to use. These experts may
be joined by others with relevant knowl-
edge, such as representatives of government
agencies, testing laboratories, consumer
associations and academia, and by interna-
tional governmental and non-governmental

organizations.

An ISO International Standard represents
a global consensus of the knowledge in a
particular subject or process, whether it is
the state of the art in that subject, or what is

good practice.
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International Trade Centre (ITC)

ITC: EXPORT IMPACT FOR
GOOD

The International Trade Centre (ITC) is the
joint agency of the World Trade Organization
and the United Nations.

ITC MISSION

ITC enables small business export success
in developing and transition countries by
providing, with partners, sustainable and
inclusive trade development solutions to the
private sector, trade support institutions and

policymakers.

MRBER, RS IR _4RBINT:

https://www.yunbaogao.cn/report/index/report?reportld=5 23050

ITC OBJECTIVES

= Strengthen the international
competitiveness of enterprises through

ITC training and support

= Increase the capacity of trade support
institutions to support businesses

= Strengthen the integration of
the business sector into the global
economy through enhanced support

to policymakers.




