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tion Agency (Sida), who partly funded the 
event and the publication.

ISO and ITC are also grateful to the participants 
for preparing the country papers submitted 
prior to the Malaysia consultation. The con-
clusion paper was researched and written by 
Martin Kellermann, South Africa, in coopera-
tion with Alan Reynolds, United Kingdom; 
Rajinder Raj Sud, Malaysia; Beer Budoo and 
Roswitha Franz, of ISO; and Ludovica Ghiz-
zoni, Shyam K. Gujadhur, Sophie Krantz and 
Bertrand Jocteur-Monrozier, of ITC. This 
handbook is an edited version of the text of 
the conclusion paper.

The consultation was conceived and managed 
by the ITC Enterprise Competitiveness, Export 
Strategy and Trade Support Institutions Teams, 
and ISO. The inputs provided by Anton Said, 
of ITC, on the design of the consultation are 
well acknowledged. The consultation organi-
zation support provided by Hema Menon, of 
ITC, is also much appreciated. 

This handbook was edited and designed by 
the Communication Services (Marketing, 
Information and Communication Depart-
ment) of ISO Central Secretariat.

The consultation on “ Quality Management : 
Linking TPOs and NSBs for Export Success ” 
was jointly organized by ISO (the International 
Organization for Standardization) and the 
International Trade Centre (ITC), in part-
nership with the Department of Standards 
Malaysia (DSM) and the Malaysia External 
Trade Development Corporation (MAT-
RADE), respectively the national standards 
body (NSB) and trade promotion organiza-
tion (TPO) of Malaysia. 

All participating moderators and speakers 
provided suggestions and advice. Special 
thanks go to Dato’ Noharuddin Nordin 
(MATRADE), Mrs. Fadilah Baharin (DSM), 
Mr. Riyaz Ahmed Memon (Pakistan), Mr. Deo 
Muni Shakya (Nepal), Mr. Didit Yuan Perma-
madi (Indonesia), Ms. Tupou Raturaga (Fiji), 
Mrs. Dayani Dahanayake Yapa (Sri Lanka), 
Mr. Senen Perlada (Philippines), Mr. Dan Yan-
som (Papua New Guinea), Mr. Pema Khandu 
(Bhutan), Mr. Chandranath Som (India) and 
Mr. Ridzwan Kasim (Malaysia).

ISO and ITC thank DSM and MATRADE 
and their staff for hosting the event. ISO and 
ITC acknowledge the financial support of the 
Swedish International Development Coopera-
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DISCLAIMER

The designations employed and the presentation of the material in this handbook do not 
imply the expression of any opinion whatsoever on the part of the ITC, nor on that of ISO, 
concerning the legal status of any country, territory, city or area or its authorities, or con-
cerning the delimitation of its frontiers or boundaries. 

This document has been developed by the authors mentioned above, with editing and publish-
ing by ISO and ITC. Discussions and recommendations do not necessarily reflect the views 
of ISO and ITC, and are not endorsed by these organizations. While every effort has been 
made to verify the information contained in this document, neither ITC nor ISO can accept 
any responsibility for any errors that it may contain. This document is strictly an informa-
tion document and in no way represents the consensus views contained in ISO standards 
and other ISO deliverables.
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ment, energy, quality management, conformity 
assessment and services.

ISO only develops standards for which there 
is a clear market requirement. The work is 
carried out by experts in the subject drawn 
directly from the industrial, technical and 
business sectors that have identified the need 
for the standard, and which subsequently 
put the standard to use. These experts may 
be joined by others with relevant knowl-
edge, such as representatives of government 
agencies, testing laboratories, consumer 
associations and academia, and by interna-
tional governmental and non-governmental 
organizations.

An ISO International Standard represents 
a global consensus of the knowledge in a 
particular subject or process, whether it is 
the state of the art in that subject, or what is 
good practice.

ISO – International Organization for 
Standardization 
ISO has a membership of 163* national stand-
ards bodies from countries large and small, 
industrialized, developing and in transition, 
in all regions of the world. ISO’s portfolio of 
more than 18 300* standards provides busi-
ness, government and society with practical 
tools for all three dimensions of sustainable 
development : economic, environmental and 
societal.

ISO standards make a positive contribution to 
the world we live in. They facilitate trade, spread 
knowledge, disseminate innovative advances 
in technology, and share good management 
and conformity assessment practices.

ISO standards provide solutions and achieve 
benefits for almost all sectors of activity, 
including agriculture, construction, mechani-
cal engineering, manufacturing, distribution, 
transport, medical devices, information and 
communication technologies, the environ-

* September 2010
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ITC : EXPORT IMPACT FOR 
GOOD

The International Trade Centre (ITC) is the 
joint agency of the World Trade Organization 
and the United Nations.

ITC MISSION

ITC enables small business export success 
in developing and transition countries by 
providing, with partners, sustainable and 
inclusive trade development solutions to the 
private sector, trade support institutions and 
policymakers. 

International Trade Centre (ITC) 

ITC OBJECTIVES
■■ Strengthen the international 

competitiveness of enterprises through 
ITC training and support

■■ Increase the capacity of trade support 
institutions to support businesses

■■ Strengthen the integration of 
the business sector into the global 
economy through enhanced support 
to policymakers.

预览已结束，完整报告链接和二维码如下：
https://www.yunbaogao.cn/report/index/report?reportId=5_23050


