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Guide focusing on Internet-based services with regard to small and medium-sized enterprises
(SMEs) — identifies SME issues and constraints related to electronic commerce; explains how to
develop an e-commerce strategy and conduct online market research; outlines marketing and
online communication techniques; answers questions on legal and financial issues; highlights
characteristics of successful websites; deals with technical, policy and country-specific issues;
online procurement; describes role of ITC in providing assistance in e-commerce, as well as
programmes and services offered by other international bodies; includes bibliographical
references.
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Preface to second edition

At the time this book was first published there was still some doubt about the benefits of the Internet as a trading
platform. Since then, Internet use has grown at a phenomenal rate and e-commerce is becoming popular in an
ever-increasing number of countries.

The topics addressed in this book remain relevant and still seem to cover the questions which business owners and
managers would ask. In this edition we have modified the answers to reflect changes in technology and Internet
usage and updated the references and links.

Additional information about the books referenced is also available on the Amazon website www.amazon.com.
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