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The International Trade Centre (ITC) is the technical cooperation agency of the United
Nations Conference on Trade and Development (UNCTAD) and the World Trade
Organization (WTO) for operational, enterprise-oriented aspects of trade development.

ITC supports developing and transition economies, and particularly their business sector, in
their efforts to realize their full potential for developing exports and improving import
operations.

ITC worksin six areas:

Product and market development

Development of trade support services

Trade information

Human resource development

International purchasing and supply management

Needs assessment, programme design for trade promotion

ITC's technical assistance concentrates on the three issues for which it believes the need for
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countries through technical assistance to trade support ingtitutions, government bodies, the
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Foreword

The collection of plant products from the wild is an important economic activity for millions
of people. Collection of roots, leaves, nuts and fruits takes place in forests ard margina lands
outside areas of agricultura cultivation. The areas are often important wildlife habitats and
reservoirs of biodiversity. The people involved in collection are usually landless and poor and
so rely heavily on the cash income that this seasonal work brings.

The market for “natural” products is growing as consumers demand ever greater quantities of
foods, cosmetics and medicines that contain natura ingredients. This increased demand is
raising prices. When transmitted through the value chain, these higher prices will reduce
poverty levels of collectors but can also lead to overexploitation and in worst cases species
extinction. Higher demand pushes people to harvest plants beyond their capacity to
regenerate. This is particularly the case in open access lands or lands with weak communal
management.

Without strong local organizations (e.g. community groups managing natural resources) there
are few ways to regulate the harvest levels. In view of the weakness of environmental
regulation enforcement agencies, it is therefore pertinent to consider how policy makers can
utilize market-based mechanisms to manage natural resources.

Organic certification offers a market-based mechanism for policy makers and loca
organizations to consider. It is a potential “win-win” for environmental management and
poverty reduction. Organic management systems are strongly linked to environmental benefits
including safeguarding biodiversity and preventing soil erosion and water contamination.
Higher prices generate higher incomes for collectors.

However, no standard alone can guarantee sustainable management of natural resources
particularly of open access resources. Standards provide a tool for collectors and local
organizations working together with a common objective. Technical assistance agencies build
social capital through carrying out resource assessments and training programmes.
Certification companies are also dynamic agents in this process through demanding
traceability and ensuring standards are complied with..

Organic certification is therefore under scrutiny as a means to improve natural resource
management and generate higher incomes for communities. This paper is intended to brief
policy makers and practitioners about the role and potential of organic management and
certification.

This work reviews how organic and several other important standards address the issue of
sustainable management of collection areas. It also provides an overview of market trends in
terms of products certified, land areas, numbers of collectors and market values. The work
reveals that there is a huge variety of natural products (over 400 species), totalling almost
250,000 tonnes and covering 62 million hectares of land. The global value of the market for



products collected in the wild is estimated at between 630 and 830 million EURO,
approximately 5-10% of the global market.
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