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NOTE

Considering the important role of research and policy analysis in the development of appropriate policies and
legislation in the areas of competition and consumer protection, UNCTAD created the Research Partnership
Platform (RPP) in 2010. The UNCTAD RPP is an initiative that aims at contributing to the development of policies
and best practices to promote effective law enforcement for competitive markets and inclusive development. The
RPP is coordinated by Ebru Gokge Dessemond under the general guidance of Teresa Moreira.

The RPP brings together research institutions, universities and civil society, and provides a platform for joint
research and exchange of ideas amongst scholars and practitioners on the issues and challenges in the area
of competition and consumer protection faced particularly by developing countries and economies in transition.

The role of UNCTAD is to facilitate and provide guidance on the research and analysis to be undertaken by
members of RPP. UNCTAD benefits from the research findings in responding to the challenges faced by
developing countries through its technical assistance and capacity-building activities.
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