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ABSTRACT

This study analyses the current status and future prospects of Uzbek dried fruit exports, with a focus on three issues.
First, it reviews the global trade in dried fruit and the position of Uzbekistan within that trade. Second, it uses data from a
purpose-built field survey conducted in five regions of Uzbekistan to show the connection between the value chain of dried
fruit in Uzbekistan and the quality of the country’s dried fruit. Third, it discusses the various trade standards that influence
the export of dried fruit from Uzbekistan, with a focus on the European Union. On the basis of analysis of the connection
between trade and the quality of the value chain, and on discussion of trade standards for dried fruit, a series of policy
measures are proposed to foster the value of Uzbek dried fruit exports.
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The agricultural sector plays a key role in the Uzbek economy. The World Bank has estimated that agriculture constituted
31 per cent of Uzbek growth in value-added per employee in the two decades up to 2016. Recognizing that raising
agricultural productivity by accelerating market reforms in agriculture is an important medium-term goal to increase
growth and reduce poverty — and thereby meet Sustainable Development Goal (SDG) 8 (“Decent Work and Economic
Growth”) and SDG 1 (“No Poverty”) — the World Bank points to expanding access to markets and accelerating the
shift from cotton and wheat cultivation to horticulture and other higher-value crops as instrumental in this process.’
Additionally, development of the fruit value chain can also foster incomes of women. A survey conducted by the United
Nations Conference on Trade and Development (UNCTAD) for this study indicated that 58.6 per cent of the workforce of
surveyed fruit farmers were women, employed in particular as temporary workers. Temporary female workers constituted
49.7 per cent of the workforce of the fruit farmers surveyed, but only 8.9 per cent of permanent workers.

Dried fruit constitute an important part of the agricultural sector of Uzbekistan in terms not only of current production and
export, but also potential. The international dried fruit market notably includes dried grapes, which account for most of
the global market of dried fruit and dominate Uzbek exports, and all other fruits, principally apricots, prunes and apples,
but also including peaches, pears, papaws, papayas, tamarinds and other edible fruits.? The fruit sector overall is the sixth
largest sector in Uzbekistan’s export profile,® earning the country US$644 million in 2019. Edible fruits accounted for
4.5 per cent of Uzbekistan’s total exports of US$14.3 billion in 2019.# Within edible fruit exports, dried grapes accounted
for US$105 million, or 16.3 per cent, and other dried fruits, notably including prunes, dried apricots and dried apples,
accounted for US$40 million, or 6.2 per cent. Together, therefore, in 2019 dried fruit accounted for 1 per cent of the entire
export value of Uzbekistan. Thus, it is clear that dried fruit exports, and developing appropriate methods to increase them,
is important for the development of the Uzbek economy.

The findings in this paper and their associated policy implications build upon, complement and reinforce previous research
findings by other development partners working in the horticultural and fruit sectors in Uzbekistan, such as the World Bank
and the Food and Agriculture Organization (FAO) of the United Nations.5 Specifically, this study considers the current status
and future prospects of Uzbek dried fruit exports.

Section 2 of the study reviews global trade in dried fruits and the position of Uzbekistan within that trade. Section 3
analyses data from a purpose-built field survey conducted in five regions of Uzbekistan to show the importance of the
value chain of dried fruit for the quality of the country’s exportable dried fruit. Section 4 discusses some important aspects
of the logistics of dried fruit exports from Uzbekistan. Section 5 reviews the various trade standards that influence the
export of dried fruit from Uzbekistan. Section 6 concludes by suggesting some pathways to improve both the volume
and value of Uzbek dried fruit exports. These pathways are structured around four main ways to increase Uzbekistan’s
share of the global dried fruit market. The first is a process to thoroughly foster quality along the entire fruit value chain,
including dried fruit, that involves all stakeholders in the export value chain. The second is to improve logistics and export
procedures. The third is to more actively engage with trade standards. And the fourth is to take an innovative, targeted
and brand-focused approach to marketing. Turkey successful undertook such an approach for apricots (including dried
apricots), and Uzbekistan, with patient effort, could potentially reproduce that approach for dried grapes.
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