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NOTE

Under its overall mandate on trade and development, the United Nations Conference on Trade and Development
(UNCTAD) serves as the focal point within the United Nations Secretariat for all matters related to competition
and consumer protection policy. Its work is carried out through intergovernmental deliberations, research and
analysis, technical assistance activities, advisory services, seminars, workshops and conferences.

Material in this publication may be freely quoted or reprinted, but acknowledgement is requested, together with a
reference of the document number. A copy of the publication containing the quotation or reprint should be sent
to the UNCTAD secretariat.
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EXECUTIVE SUMMARY

Consumer associations are essential actors in the institutional frameworks for effective consumer protection.
They represent the voice of the consumer and their overall participation in the policymaking processes that,
in turn, help inform government policies. Consumers associations play vital roles in educating, advising,
representing and counselling consumers so as to enforce their rights. They help reduce the imbalances
between business and consumers by empowering consumers and giving them the confidence to make
informed decisions.

The purpose of this Report on Consumer Associations is to provide an update on the current environment in
which consumer associations operate. It is organized as follows: Part 1 serves as an overall introduction on
modern consumer protection; Part 2 begins by outlining some of the historical contexts and describing the
main roles of consumer associations; and Part 3 questions how modern consumer associations work from the
perspectives of their operating model, and their funding opportunities. Finally, a brief conclusion offers some
insights on the increasing roles of consumer associations such as in policymaking and consumer protection
laws.

The report is published under UNCTAD’s MENA Programme for Regional Economic Integration through the
Adoption of Competition and Consumer Palicies in the Middle East and North Africa. As stated, generous
financial support has been provided by the Swedish Government, to whom thanks are extended.

vi



Report on Consumer Associations

TABLE OF CONTENTS

ABBREVIATIONS........cocuiiiiiiiinrrra e ra e sa s s s s s s s sasasasasasasasasnsannnnn v
EXECUTIVE SUIMIVIARY .....cuiuiuieieieresernsnnnssssssssssnssssssssssasssasssasasasassssssssssssssssnnns vi
I. INTRODUCTION .......cuiuiuininrerarareennnsnsssssssnasasasasasasasasasasasasasasnssnnnsnsnsnsnnns 1
2. WHAT ARE CONSUMER ASSOCIATIONS AND WHAT ROLES DO THEY PERFORM?. 3
2.1 DEMINILION GNA SCOPE ..ot 3

D N o 1= 0111 (o ) 3

2.3 The roles Of CONSUMEY @SSOCIATIONS.........ciiiiiiiii e 4
2.3a) Representing the interests Of CONSUMETS ....iviiiiiiiiiiiiiiee e 5

2.3 ) Education and information programmes ..........c.ueeeiuiieeiiiiie e 7

2.3C)  SuppOrtin NfOrCEMENT ... e e 7

2.3d) Providing legal counsel, representation before court and dispute resolution............... 7

3. HOW DO CONSUMER ASSOCIATIONS WORK? .......cocivmimimiminrnsssssssssssasasass 10
3.1 The operating model of CONSUMErS aSSOCIATIONS .....iccvviviiiieee it e e rraae s 10
B.18)  GOVEIMNANCE. ...ttt 11

3.1 b) Human resources and iNfrastrUCIUIE .........cccuviiiii i 11

3.1C)  INCOME aNd EXPENITUIE ....viieee ittt e a e e e e s aaeeaaae 11

G T2 ¥ (7o [ o Te OO OO PR P PP PP O PRI 11
B.28)  GFANES 1iiiiiiiiiiiiii ettt et e e e e e e et e e e e e e et aae e e e a e aaaeaaaaae 12

3.2b) Testing and PUBIICATIONS ....viiieei it e e e e 14

3.2C) Membership fEES ..o 14

Q. CONCLUSION .........ceiiiir s s ra e sa s s r s a s s s s s s s s snsssnsssnsnsarass 16

MREER, Foreikes iz

https://www.yunbaogao.cn/report/index/report?rej




