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FOREWORD

Inception Report 

United Nations Guidelines for Consumer Protection

2004 and later revised over the period between 2016 and 2017. It was then published as a provisional advance 

main ones in which the consumer protection team is working. 

These guidelines for Consumer Protection Agencies are accompanied by a sister volume of Guidelines on 

Consumer Protection: Business engagement. They also form part of a series which also includes competition 

policy: Good Governance Guidelines: Independence and Transparency, and Competition Guidelines: Leniency 

Programmes

whenever possible. 
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