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EXECUTIVE SUMMARY AND INTRODUCTION

The 2030 Agenda for Sustainable Development and the Sustainable Development Goals (SDGs) suggest 
that to achieve sustainable development, a country must cover all three dimensions of sustainability – 
economic, social and environmental – simultaneously. In this context, international trade is expected to 
play an important role as a means – especially in developing countries and countries with economies in 
transition – to achieve the SDGs because it can be used as an enabler for reducing the environmental 
footprints of economic activities, for ensuring the sustainable use of natural resources, and for improving 
economic welfare and poverty alleviation efforts. From this perspective, UNCTAD has launched its 
National Green Exports Review (NGER)1 initiative, which is a tool to facilitate the transition of countries to 
a greener and cleaner development path.

Through NGERs, UNCTAD works in close partnership with countries seeking to strengthen their green 
economies. NGERs assist these countries to develop and implement green economy policies, to diversify 
the local economy and to establish regulatory and institutional frameworks and cooperative mechanisms 
to strengthen and increase local capacity, efficiency and competitiveness of green sectors. Hence, 
NGERs respond to a country’s demand for assessments of local potential to develop collaboratively 
selected green sectors at national level that can generate new employment and export opportunities 
while promoting national sustainable development (UNCTAD, 2017a).

NGERs are demand-driven; therefore, any NGER project necessarily involves an official request from 
a government to start a project. UNCTAD will then, in consultation with the designated national entity 
nominated by the inviting government, conduct a baseline study – such as this one – containing trade 
statistics and relevant regulatory and institutional frameworks related to the green economy. The baseline 
report presents an overview to guide not only national stakeholder discussions but also to assist them 
in designing an action plan and trainings to promote economic diversification and a more sustainable 
economy. Therefore, the expected results of a NGER are (UNCTAD, 2017a):
• Enhanced collaboration among sectoral stakeholders through collaborative activities and partnerships 

formed by the project;
• Improved understanding of national strengths and weaknesses for the production and export of 

selected green products and related value chains;
• Appreciation by policymakers of ways to create an enabling environment for the development of 

green sectors and exports of green products and services;
• An action plan validated by stakeholders to advance the adoption of sustainable production techniques 

and the promotion of promising green products and their value chains; and
• Positive socioeconomic and environmental impacts at local and national levels.

In short, the NGER process can help local stakeholders – public and private – to reformulate policies and 
institutions in order to diversify the local economy and leverage regional and global trade opportunities.

In addition, the NGER conducted in Angola includes, as one of its core objectives, capacity building 
activities that aim to train staff at the Ministry of Commerce2 (MINCO) and other relevant key stakeholders 
in the analysis of green export opportunities. The overall outcomes are: 15 trainers trained, a set of policy 
recommendations, a country report validated with national stakeholders, training material (e.g. Green 
Products and Services Factsheets) for at least 200 people, and a set of potential actions for fostering 
local green products and services.

NATIONAL GREEN EXPORT REVIEW OF ANGOLA – BASELINE REPORT:
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1.  GREEN EXPORTS: 
OPPORTUNITIES AND 
BENEFITS IN THE REPUBLIC 
OF ANGOLA

This baseline report evaluates green sectors already 
in place in the Republic of Angola and works as a 
background document and a step-by-step guideline 
to support discussions at national level with local 
stakeholders. Evaluation and identification of sectors 
will take place initially using a Revealed Comparative 
Advantage (RCA) analysis of green sectors with 
expansion potential in Angola. In short, the baseline 
report aims to present a panorama of key issues 
related to local green sectors, with attention given 
to enhancing their regulatory, institutional and trade-
related performance. As such, the baseline report 
operates as a supporting document for discussion 
among local stakeholders on strategic approaches to 
further the development of Angola’s green products 
and services and their related sectors based on a 
collaborative, inter-sectoral, and strategic approach.

It is important to mention that selected sectors 
covered in this baseline report include those sectors 
in which Angola has already achieved considerable 
experience, but further growth can be achieved. 
The intention is to use them as stepping-stones to 
prepare national consultant(s) and to promote local 
stakeholder workshops, which will serve as training 
activities and canvass a wide spectrum of viewpoints 
by collaboratively identifying and selecting new 
options of green products and services for Angola 
and develop sectoral action plans. In addition, they 
guarantee that this inter-sectoral forum will undertake 
follow-up measures for further implementation of the 
NGER process with UNCTAD’s support.

1.1  Transition to a more sustainable 
and resilient economy through 
trade

Across countries, transitions to a greener economy 
are expected to make increasing contributions to 
economic diversification, employment creation, export 
earnings, poverty alleviation, and to environmental 
protection and social equity. A greener economy 
is driven by both domestic and foreign demand for 
green products and services. However, it includes 
the use of more efficient and low-carbon energy and 

transportation as well as the incentive to undertake 
organic agricultural production, ecotourism activities, 
waste and water recycling, environmental practices, 
and other emerging categories such as green 
construction, sustainably harvested timber products 
and natural fibers (UNCTAD, 2017a).

Looking specifically at trade, green products represent 
just a small fraction of their “brown” counterparts 
indicating a vast potential for growth. Whether in high-
tech goods, commodities, basic manufactures or 
services, the export opportunities offered in a greening 
global economy are significant and expanding faster 
than overall global trade; a trend that is expected to 
continue (UNCTAD, 2017b).

There is a large untapped potential for developing 
countries and countries with economies in transition 
to advance the development of their green sectors. In 
this context international trade, through exports and 
imports of green goods and services, can facilitate the 
expansion of green sectors already in place and the 
development of new sectors based on local potential. 
Despite formidable challenges, undertaking this 
transition successfully can help countries to improve 
their competitive advantage, diversify the local economy 
and engage in international trade more effectively.

Principal approaches towards this goal rely on the 
creation of an enabling environment through improved 
regulatory and institutional frameworks for a greener 
economy, which include productive capacity building, 
investment and related financial services. In addition, 
these improved regulatory and institutional frameworks 
involve more open trade, with greater attention to 
social equity, poverty alleviation and environmental 
protection. Hence, green products and services can 
be used to enhance market access and investment 
opportunities. For example, green products related to 
renewable energy technologies such as solar panels 
and wind turbines and energy efficient products (e.g. 
compact fluorescent lamps) are among the products 
seeing the sharpest rise in exports during the last 
years (ITA, 2016; UNCTAD, 2017b). Although relatively 
few developing countries are participating directly in 
this trend, green technologies are often produced 
in developed and/or more industrialized developing 
countries using intermediate inputs originating from 
a wide variety of developing countries and countries 
with economies in transition that are integrated in 
global supply chains. Trade in intermediate goods, 
which accounts for about 40 per cent of world 
merchandise trade, is thus an important entry point for 
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these countries to supply indirectly to green markets 
(UNCTAD, 2011). Participation in intermediate tiers of 
supply chains has the potential to generate economy-
wide gains, such as employment, improvement in 
technology and skills, productive capacity upgrading, 
and diversification into value-added exports. In 
addition, other green products based on organic 
agriculture have experienced global growth and are 
within reach of least developing countries like Angola.

While businesses in more industrialized developing 
countries are seizing new export opportunities for green 
products and services, especially green technologies, 
businesses in less industrialized developing countries 
continue to build their export capacities in green 
products, such as organic produce and beverages, 
natural cosmetics and fibers, biofuels, and sustainably 
harvested timber and fisheries products, and in 
green services, such as ecotourism. In each of these 
sectors developing country exports are experiencing 
sharp growth, employment, advancement of rural 
development and protection of the environment 
(UNCTAD, 2017b).

Dynamic green sectors can make important 
contributions towards the achievement of national 
development objectives relating to economic 
diversification, investment, poverty reduction, rural 
development, employment generation and an overall 
improvement of social welfare. Consequently, they 
can also make significant contributions to the SDGs.

1.2  Green sectors and their products 
and services in a national economy

There is no internationally agreed definition of what 
green sector, product and service are. However, it is 
generally agreed that they can be often considered as 
part of the Environmental Goods and Services (EGS) 
category since increasing access to and use of a 
green product and service can contribute to improving 
environmental quality and pollution abatement. 
Therefore, the majority of green products or services 
generally fall into one of two categories (OECD, 2001):
• First category mostly covers products used to 

provide an environmental service associated with 
wastewater treatment, solid waste management, 
and air pollution control. Related green products 
include a wide variety of industrial goods such 
as valves, pumps, compressors, etc. that can be 
specifically employed for environmental purposes. 
Such products and services sometimes are 

mentioned as Environmental Quality Support 
Goods and Services (EQSGS) according to their 
end-use or purpose.

• Second category addresses products and 
services, from which production, end-use and/
or disposal have reduced negative environmental 
impacts or, potentially, increased positive impact to 
the environment. In short, it considers a substitute 
of a traditional product or service that provides 
similar function and utility with less impact on the 
environment. This category also includes products 
and services that are generally used for purposes 
other than environmental ones. For example, related 
products may include items such as chlorine-free 
paper, renewable energy technologies, energy-
efficient office machines, natural fiber packaging or 
floor covering materials, and a wide range of services 
associated with sustainable forestry and fisheries, 
organic agriculture, renewable energy transport, 
and ecotourism. Such products and services 
are sometimes referred to as Environmentally 
Preferable Products (EPPs), which have inherent 
environmentally superior qualities when compared 
to substitute goods.

While the first category defines a green product or 
service as one that is used to benefit the environment 
without considering its life-cycle, the second category 
defines as it as virtually any product or service, 
whatever it may be, as long it is a “greener” variant of 
a traditional counterpart. In short, they are considered 
green simply by having less of a negative impact 
on the environment than its traditional equivalent. 
Therefore, a green product variant could, for example, 
be manufactured from recycled components, be 
manufactured using renewable energy, be supplied to 
the market with less wasteful packaging, etc., or cover 
all options. The same logic applies to a service, for 
example, traditional tourism versus ecotourism.

When it comes to consumers’ perception of green 
products and services, there is a correlation between 
the confidence of consumers in the performance of 
green products and their pro‐environmental beliefs in 
general. This suggests that most consumers cannot 
easily identify greener products without access to 
information related to the product’s environmental 
benefits, although they would favor products 
manufactured by well-known greener companies 
(Pickett‐Baker and Ozaki, 2008).

The majority of green products and services are 
easily associated with EGS; however, green products 
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