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NOTE

Within the UNCTAD Division on Technology and Logistics, the ICT Analysis Section carries out policy-oriented
analytical work on the development implications of information and communications technologies (ICTs). It is
responsible for the preparation of the Information Economy Report. The ICT Analysis Section promotes international
dialogue on issues related to ICTs for development, and contributes to building developing countries’ capacities to
measure the information economy and to design and implement relevant policies and legal frameworks.

In this report, the terms country/economy refer, as appropriate, to territories or areas. The designations employed
and the presentation of the material do not imply the expression of any opinion whatsoever on the part of
the Secretariat of the United Nations concerning the legal status of any country, territory, city or area or of its
authorities, or concerning the delimitation of its frontiers or boundaries. In addition, the designations of country
groups are intended solely for statistical or analytical convenience and do not necessarily express a judgement
about the stage of development reached by a particular country or area in the development process. The major
country groupings used in this report follow the classification of the United Nations Statistical Office. These are:

Developed countries: The member countries of the Organization for Economic Cooperation and Development
(OECD) (other than Chile, Mexico, the Republic of Korea and Turkey), plus the new European Union member
countries that are not OECD members (Bulgaria, Cyprus, Latvia, Lithuania, Malta and Romania), plus Andorra,
Liechtenstein, Monaco and San Marino;

Countries with economies in transition: South-East Europe and the Commonwealth of Independent States;

Developing economies: In general, all the economies that are not specified above. For statistical purposes, the
data for China do not include those for Hong Kong Special Administrative Region (Hong Kong, China), Macao
Special Administrative Region (Macao, China) or Taiwan Province of China.

Reference to companies and their activities should not be construed as an endorsement by UNCTAD of those
companies or their activities.
The following symbols have been used in the tables:

Two dots (..) indicate that data are not available or are not separately reported. Rows in tables have been
omitted in those cases where no data are available for any of the elements in the row;

A dash (-) indicates that the item is equal to zero or its value is negligible;

A blank in a table indicates that the item is not applicable, unless otherwise indicated;

A slash (/) between dates representing years, for example, 1994/95, indicates a financial year;

Use of an en dash (-) between dates representing years, for example, 1994-1995, signifies the full period
involved, including the beginning and end years;

Reference to “dollars” ($) means United States of America dollars, unless otherwise indicated;

Annual rates of growth or change, unless otherwise stated, refer to annual compound rates;

Details and percentages in tables do not necessarily add up to the totals because of rounding.

The material contained in this study may be freely quoted with appropriate acknowledgement.
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PREFACE i

PREFACE

The 2015 edition of UNCTAD's Information Economy Report examines electronic commerce, and shows in
detail how information and communications technologies can be harnessed to support economic growth and
sustainable development.

Electronic commerce continues to grow both in volume and geographic reach, and is increasingly featured
in the international development agenda, including in the World Summit on the Information Society outcome
documents and in the outcome of the ninth Ministerial Conference of the World Trade Organization.

The Information Economy Report 2015 highlights how some of the greatest dynamism in electronic commerce
can be found in developing countries, but that potential is far from fully realized. The report examines opportunities
and challenges faced by enterprises in developing countries that wish to access and use e-commerce. It
highlights the latest market trends, benchmarks country performances with the UNCTAD E-commerce Index,
reviews examples of e-commerce in rural areas and low-income countries, addresses relevant legal issues and
provides policy recommendations.

As the world looks ahead to implementing a new agenda for the next generation of our development work, |
commend this report to all those seeking to help unlock the potential of e-commerce for developing countries.

A %W%m/

BAN Ki-moon
Secretary-General
United Nations
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