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Executive summary

BioTrade refers to the collection, production, transfor-
mation and commercialization of goods and services
derived from native biodiversity (species and ecosys-
tems) under the criteria of environmental, social and
economic sustainability. To give a more complete
meaning to this concept, the United Nations Confer-
ence on Trade and Development (UNCTAD) — together
with international partners and practitioners at country
level — have defined seven BioTrade Principles. To-
gether, these principles provide an integrated frame-
work for addressing the three objectives of the CBD
(Convention on Biological Diversity), as well as other
biodiversity-related multilateral environmental agree-
ments (MEAs) in the broader context of sustainable
development and responsible business.

The BioTrade Initiative derives its mandate primarily
from UNCTAD’s Programmes/Substantive Agenda,*
from trade-related aspects of the CBD, specifically
Article 10 (the sustainable use of components of bio-
diversity) and Article 11 (social and economic incen-
tive measures for conserving biodiversity), as well as
from other biodiversity-related MEAs. Specifically, with
respect to the CBD, two decisions of CoP9 (ninth
session of the Conference of the Parties to the CBD)
— Decision IX/6 on incentive measures and Decision
IX/26 on promoting business engagement — provide a
direct mandate for further work by the UNCTAD Bio-
Trade Initiative including this informational paper. This
reinforces former decisions VIII/26 on incentive mea-
sures and VIII/17 on private sector engagement.

Regarding Decision IX/6 on incentive measures, the
CoP:
“Invites the BioTrade Initiative ... to continue its work
on trade promotion for biodiversity-based products
which are produced in a sustainable manner and
comnatihle with the threa ohiectives of the Con-

1l

clearing-house mechanism, the CBD newsletter on
business, and mainstream business forums.”

It is against this background that UNCTAD drafted
this informational paper, which formed the basis of an
international workshop on BioTrade incentives mea-
sures at the United Nations Office at Geneva, Switzer-
land on 24 November 2009.

This informational paper explores how the efforts of
the BioTrade Initiative provide incentives for busi-
ness to conserve biodiversity through using biologi-
cal resources sustainably and responsibly. Through
a review and assessment of distinct case studies, it
identifies the actual, practical, bottom-up incentives
generated by BioTrade partners and practitioners. In
turn, the workshop reviewed the framework used in
the paper and the assessments of the case studies. It
also proposed recommendations for the next steps to
support of the implementation of the CBD.

BioTrade incentives framework

The BioTrade Initiative focuses on positive incentive
measures — direct or indirect — that are relevant to pri-
vate actors. From a BioTrade perspective, it is useful
to approach incentive measures in two different but
inter-related ways:

e the value chain approach; and

e the sustainable livelihoods approach.

By putting both people and value chain actors at the

centre, these two approaches provide a strategic

framework for classifying incentives that engage pri-

vate actors in the conservation and sustainable use of

biodiversity. In this context, BioTrade incentive mea-

sures can be classified as follows:

e Market incentives: access to markets and differ-
entiation of products in markets.

e Social incentives: enhancement of human capi-
tal (i.e. skills, knowledge and abilities) and social
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