
International Trade
Aft er the Economic Crisis:

Challenges and New Opportunities



NOTE

The views expressed in this report are those of the authors and do not necessarily refl ect the views 
of the United Nations Secretariat.  The designations employed and the presentation of the material 
in this publication do not imply the expression of any opinion whatsoever on the part of the United 
Nations Secretariat concerning the legal status of any country, territory, city or area, or of its 
authorities, or concerning the delimitation of its frontiers or boundaries.

Symbols of United Nations documents are composed of capital letters with fi gures. Mention of 
such a symbol indicates a reference to a United Nations document.

Material in this publication may be freely quoted or reprinted, but full acknowledgement is requested.  
A copy of the publication containing the quotation or reprint should be sent to the UNCTAD 
secretariat at:  Palais des Nations, CH-1211 Geneva 10, Switzerland.

UNCTAD/DITC/TAB/2010/2

UNITED NATIONS PUBLICATION

©  Copyright United Nations 2010
All rights reserved



FOREWORD

The severe contraction of world trade volume during the recent global crisis – the steepest 
since the Great Depression – was a major blow to the global economy and to countries which 
had pursued development strategy of export-led growth. In the aftermath of the crisis many 
governments in developed and developing countries contemplated or were pushed into using trade 
policy instruments, especially in the form of non-tariff measures (NTMs), to protect their domestic 
industries and producers. The danger of “beggar-thy-neighbor” protectionist policies was again a 
close reality.    

Happily, initial fears of a mutually devastating protectionist war in response to the economic 
crisis did not materialize.  This was thanks to a large extent, to the strength of the existing rules-
based multilateral trading system. However, the threat of retaliatory protectionism is not yet over 
and requires the full attention of the international community in the post-crisis policy environment to 
guard against it. It is important therefore to continue monitoring and analyzing trade policy actions, 
particularly NTMs and for that, we need comprehensive and accurate information.   

The fi nancial and economic crisis has changed the landscape of economic policy and presents 
one of those rare occasions when a new direction could be taken. Opportunities exist in the area of 
trade policy to adapt the international trade agenda to the changing requirements and expectations 
of the private sector. There are also substantial business opportunities arising in new areas, such as 
environmental goods and ‘green’ technologies. 

This publication aims to provide decision makers in government and the private sector 
with a post-crisis analysis of some of the major trade challenges and opportunities, particularly for 
developing countries. It represents the continuation of a collaborative project between UNCTAD 
and JETRO (Japan External Trade Organization).

I would like to express my gratitude to JETRO for its cooperation and support in making 
this joint collaboration possible.

 Supachai Panitchpakdi
Secretary-General of UNCTAD
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