w
=
-
o
iE
a
L)
1

=
P
=
w
=
=
L]
ic
=
=

1]
L]
=
L]
F
=

=
=]
w
F
=

o= |

Foraing Links BETWEEN
ProTeEcTED AREAS AND THE
TouRrism SeEcTOR

How tourism can benefit
conservation




Comright © Linded Natipns Envionmant Programme, 2008

This publication may be reproduced in whole or in part and in any foem for
acucational or non-profit CUPOBEs Without Special perission om the copyright
hicidear, provadied acknowladgerment of the sourta is made, UNEP would apprecials
reCEiing & copy of any publcation that wses this pubication &5 @ aounts.

Mo use of this publication may De made for resale of fof amy ofher Commencial
purposs whatsoseer withoul prior permission in writing Trom e Uinited Mations
Ernironinent Programme,

Disclalmer
The designations amployed and the presentation of the maierial in this pubication
dio rat imiply the expression of any opinion whataossar on the et of e Uniked
Mations Erndronment Frogramme oonceming the legal status of any oounirg
territory, city or area o of ks authonities, or concaming delimtation of ity fontiers
of boundares.  Momedwer, the viess expressed do nol necassanly monesent e
decision or the stabed policy of the Unibed MNations Envieonment Progranmime, nor
does cling of trade ramas or commencial processes Conatitule endoremant.

ESEN: 92-B07-2606-8




FoRrGING LINKS BETWEEN

PROTECTED AREAS AND THE

TouRisM SECTOR

How tourism can benefit conservation

pﬂc""*— ]
§

UNEP

United Nations Environment Programme

Division of Technology, Industry and Economics
39-483 Quai André Citroén

75739 Paris CEDEX 15, France

Tel: +33 1 44371450 o Fax: +33 1 44371474
E-mail: unep.tie@unep.fr ® Internet: www.unep.fr



2 FORGING LINKS BETWEEN PROTECTED AREAS AND THE TOURISM SECTOR



We would like to thank the following tourism companies for the valuable input they provided in the preparation
of this manual. Their views (captured in the survey) have inspired the recommendations laid out in this report.

Abercrombie & Kent Kuoni

Accor LTU-Touristik

Asia Transpacific Journeys PremierTours
Aurinkomatkat-Suntours Radisson SAS Hotels and Resorts
Discovery Initiatives Reef and Rainforest Tours

Explore Worldwide STAP Reizen

Exodus Studiosus Reisen

First Choice Thomas Cook Voyages

FreeWay Brasil Trailfinders

G.AP Adventures Ventaglio

Inntravel Wildlife Worldwide/Walks Worldwide

King Bird Tours

We are also grateful to the following people for their comments and assistance on the draft report:

Robyn Bushell Vice Chair; Task Force on Tourism and Protected Areas, World Commission
on Protected Areas

Angélique Songco Park Manager; Tubbataha (Philippines)

Edgar Werblowsky FreeWay Brasil (Brasil)

Cristina Zea O'Phelan Servicio Nacional Areas Protegidas (Bolivia)

Karen Bossard Thomas Cook Voyages (France)

Pia Heidenmark-Cook Radisson SAS Hotels and Resorts

Finally, we would like to thank the following colleagues from the “Linking Conservation of Biodiversity and
Sustainable Tourism at World Heritage Sites” project:

Maureen Cunningham RARE

Will Kennedy UNFIP

Diego Masera UNEP regional office for Latin America and the Caribbean
Niclas Svenningsen UNEP regional office for Asia and the Pacific

Art Pedersen UNESCO-World Heritage Centre

Project coordinators

Giulia Carbone Programme Officer-Sustainable Tourism, UNEP/TIE
Hélene Genot Senior Consultant to UNEP

Editor Graphic Design
Amy Sweeting The Graphic Environment

This report was prepared by Richard Tapper and Janet Cochrane
Leeds Tourism Group, Leeds Metropolitan University, UK

FORGING LINKS BETWEEN PROTECTED AREAS AND THE TOURISM SECTOR 3



4 FoRrRGING LINKS BETWEEN PROTECTED AREAS AND THE TOURISM SECTOR



Il UNDERSTANDING TOURISM | |

I.I Overview of the tourism industry 'l

|.2 Tourism market segmentation 13
|.3 Potential links between protected areas and tourism I5
|.4 Key factors influencing tours and excursions to protected areas I/
IDENTIFYING OPPORTUNITIES FOR SUPPORT 21
2.1 Developing tours and excursions linked to protected areas 21
2.2 Raising awareness amongst tourists 24
2.3 Entrance and user fees 28
2.4 Donations and in-kind support 31
2.5 Merchandise 40
2.6 Tourism leases and concessions in protected areas 40
STEPS FOR LINKING WITH THE TOURISM SECTOR 4]
Step | — Preparing to Approach the Tourism Sector 41
Step 2 — Approaching the Tourism Sector 43
Step 3 — Consolidating Links with the Tourism Sector 46

FOrRGING LINKS BETWEEN PROTECTED AREAS AND THE TOURISM SECTOR 5



TR EER, o SR 4B T

https://www.yunbaogao.cn/report/index/report?reportld=5 11281




