
 

Non-Tariff Measures (NTMs) in Thailand 



What are non-tariff measures (NTMs)? 

• Official policy measures on export and import, other than ordinary 

customs tariffs, that can potentially have an economic effect on international 

trade in goods, changing quantities traded, prices or both 

 

• Mandatory requirements, rules or regulations legally set by the government 

of the exporting, importing or transit country (in contrast to private standards 

which are not legally set) 

 

• Can affect both export and import: import vs. export-related measures 

 

• Include technical measures and standards, as well as regulations on customs 

procedures, para-tariff measures, financial measures,  prohibition, etc. 

 

 

 



Size is determined by the maximum 

diameter of the equatorial section of the 

fruit. 

Oranges: 53 mm 

Oranges with light green colour are 

allowed, provided the colour does not 

exceed one fifth of the total surface of the 

fruit  

Example:  

France – Product characteristics requirements on oranges 



BIO. Private standard 

by Swiss retailer MIGROS 

Information is 

provided in 3 

languages 

Mandatory 

requirements  

by Switzerland 

Example:  

Mayonnaise for a Swiss supermarket – labeling requirements  



The NTM Survey classification 



NTM survey – Methodology 

  2- steps approach, implemented by local survey specialist: 

 

a) Phone screens to identify companies affected by burdensome NTMs 

• 6-8 minutes per interview 

• Random sampling from each sector 

 

 b) Face-to-face interviews to understand by product, partner and NTM the 

problems company experiences 

• depends on results of phone screen interviews and on enterprises willing to 

participate in longer FTF interviews. 

• 50-70 minutes per interview;  

• Information captured by product, destination, burdensome NTM. Specific 

reasons making NTMs difficult are captured for each case and in detail (e.g. 

requirements are too strict; lack of accredited laboratory, delays etc) 



Definitions: NTM case 

 Export Cases 
 

If measures are applied by partner country 

 Each case is counted for a unique Company-Product-Measure-Partner level 

Partner level Product level Company level 

Company A 

Tea 

USA 

UK 

Coffee 

USA 

UK 

Example: If both the USA and UK 

require both Tea and Coffee to be 

tested before allowing entry  

1 

1 

1 

1 

4 NTM 

Cases 



 
 
ITC Programme on NTMs 
The survey in Thailand is part of a worldwide programme 

As of 1 September 2014 
 

13,700 phone interviews 
4,500 face-to-face interviews 
(plus 7 pilot countries) 
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