
 

 

Asia-Pacific Trade Briefs 

Georgia 

Merchandise trade: Merchandise exports in 2014 decreased by -1.6%, compared with the 5-year annual average rate 
14.3%.  Exports are diversified across only 286 products and 48 markets – compared to an Asia-Pacific average of 
2,107 products and 95 partners. Petroleum oils, ferro-silico-manganese, and copper ores and concentrates are major 
export products. The main export partners are the United States, the Russian Federation and Bulgaria, which together 
account for 38% of Georgia’s exports. In contrast, merchandise imports grew by 7.1% in 2014, lower than the 5-year 
annual average of 13.1% growth. Major imported products are petroleum oils and gases, motor vehicles and 
agriculture products and major import partners are Turkey, China, and the Russian Federation. 

Services trade: The services sector comprises around two-thirds of Georgia’s GDP (66.3%). The export of 
transportation and tourism services together comprised 90% of the services export in 2014. In 2014, both services 
exports and services import increased by 2.4% and 6.2% respectively – lower than the 5-year average annual growth 
rates of 17.4% and 11.9% respectively. Imports of services are dominated by road and maritime transport services. 

Global value chains (GVCs): The share of intermediate goods in trade – a proxy for participation in GVCs – in 
Georgia (19%) is about the same as the Asia-Pacific overall (22%) for imports, and higher in Georgia (31%) than the 
Asia-Pacific (31%) for exports. Georgia has a relatively low level of forward participation in GVCs as it primarily 
exports low value-added goods such as petroleum oils and natural gas, agriculture products (wheats, canes, nuts), and 
copper ores and concentrates. 

Foreign direct investment (FDI): FDI inflows grew in 2014 but remain below the 2007 peak of $2 billion. FDI 
inflows were worth around $949 million in 2013, after which they dramatically increased, by 34.8% to $1,279 million 
in 2014. In order to attract investors, the country offers many tax and legislative benefits. The Georgian economy, 
with better transparency and stability, has been almost fully liberalized for foreign investment. The main sources of 
foreign investment are the Netherlands, the United States and Turkey. 

Tariffs: Average MFN applied and effective tariffs at 1.5% and 0.4% are much lower than Asia-Pacific averages of 
7.4% and 7.4%. 

Trade costs: Intraregional trade costs in Georgia were quite flat in 2014; however, it is much costlier for Asia-Pacific 
economies to trade with the Georgia than with the East Asia-3 (China, Japan and Republic of Korea) – the 
intraregional benchmark – and with the EU-3 (France, Germany and United Kingdom) – the extraregional 
benchmark. Based on the UNRC Survey 2015*, Tajikistan’s trade facilitation and paperless trade implementation 
score is at 49%, compared to 46.5% for the Asia-Pacific. 

Trade agreements: Georgia has 9 trade agreements in force, slightly higher than the Asia-Pacific average of 7 
agreements. Thirty per cent of exports are to PTA partners, compared to 35% for the Asia-Pacific. Thirty-seven per 
cent of imports are from PTA partners, compared to 45% for the Asia-Pacific.  

Figure 1. Key trade and investment indicators 

 
*Country notes summarising results of the UNRC Survey 2015 are available at: http://unnext.unescap.org/UNTFSurvey2015.asp
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Sources: Trade and tariff data were accessed through WITS. FDI data was accessed through UNCTADstat. 
Notes: Trade data follows the HS2007 classification. Mirror data is used. Products are defined at the 6-digit level. 
Definitions: Primary, intermediate, consumer, and capital goods are defined using UNCTAD System of Accounts. Final goods are defined as the sum of 
consumer and capital goods. Bound tariff is the maximum most favoured nation (MFN) tariff permitted under WTO obligations. MFN applied tariff is the 
tariff applied on imports among WTO members. Effectively applied rate is the lowest tariff available, i.e. preferential rates where available. 
Authors: Aman Saggu and Pakkaporn Visetsilpanon; comments from Witada Anukoonwattaka and Adam Heal; contact: escap-tid@un.org. 

Figure 2. Top merchandise markets            Figure 3. Top merchandise products 

  
 

Figure 4. Trade in goods by their use            Figure 5. Foreign direct investment 

  
 

Figure 6. Tariffs               Figure 7. Trade costs 

  

United States; 15 

Russian Federation; 
12 

Bulgaria; 11 

Turkey; 9 

Ukraine; 6 

Germany; 5 

Italy; 4 

Spain; 4 

Azerbaijan; 3 

Armenia; 3 

Turkey; -16 

China; -10 

Russian Federation; -
8 

United States; -6 

Azerbaijan; -6 

Germany; -6 

Ukraine; -6 

Japan; -4 

Romania; -4 

Brazil; -3 

-20 -15 -10 -5 0 5 10 15 20

Import (%) Export (%)

Petroleum oils and 
oils obtained fr; 15.6 

Ferro-alloys.; 11.0 

Wine of fresh 
grapes, including for; 

8.4 

Other nuts, fresh or 
dried, whether; 6.4 

Copper ores and 
concentrates.; 5.7 

Petroleum oils and 
oils obtained fr; 5.2 

Mineral or chemical 
fertilisers, ni; 5.1 

Waters, including 
natural or artifi; 5.1 

Undenatured ethyl 
alcohol of an alc; 2.8 

T-shirts, singlets and 
other vests,; 2.3 

Petroleum oils and 
oils obtained fr; -

11.1 

Motor cars and 
other motor 
vehicles; -7.8 

Medicaments 
(excluding goods of 

hea; -3.4 

Petroleum gases and 
other gaseous h; -2.8 

Cane or beet sugar 
and chemically p; -

2.1 

Wheat and meslin.; -
1.8 

Meat and edible 
offal, of the poult; -

1.6 

Telephone sets, 
including telephone; 

-1.5 

Cigars, cheroots, 
cigarillos and ci; -1.4 

Automatic data 
processing machines 

; -1.4 

-15 -10 -5 0 5 10 15 20

24 
12 8 

13 

31 

18 
19 

22 

45 

70 73 
64 

0

10

20

30

40

50

60

70

80

90

100

Georgia Asia-Pacific Georgia Asia-Pacific

Exports Imports

T
o

ta
l 
E

x
p

o
rt

 (
%

) 

Raw materials Intermediate goods Final goods

0

0.2

0.4

0.6

0.8

1

1.2

1.4

2011 2012 2013 2014

V
a
lu

e
 i

n
 U

S
D

 b
il

li
o

n
s 

FDI Inflows FDI Outflows

7.3 1.5 0.4 

100.0 

0

10

20

30

40

50

60

70

80

90

100

MFN
bound

MFN
applied

Effectively
applied

Binding
coverage

R
a
te

 (
%

) 

Georgia Asia-Pacific

0

50

100

150

200

250

300

2009 2010 2011 2012

A
d

 v
a
lo

re
m

 e
q

u
iv

a
le

n
t 

(%
) 

Georgia East Asia - 3 EU-3

0

5

10

15

20

25

1 2

Imports (%) Exports (%)

0

5

10

15

20

25

1 2

Imports (%) Exports (%)



 

 

 

 

  

预览已结束，完整报告链接和二维码如下：
https://www.yunbaogao.cn/report/index/report?reportId=5_3657


