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The Economic and Social Commission for Asia and the Pacific (ESCAP) serves as the United
Nations’ regional hub for promoting cooperation among countries to achieve inclusive and
sustainable development. The largest regional intergovernmental platform with 53 member
States and 9 associate members, ESCAP has emerged as a strong regional think-tank offering
countries sound analytical products that shed light on the evolving economic, social and
environmental dynamics of the region. The Commission’s strategic focus is to deliver on the
2030 Agenda for Sustainable Development, which it does by reinforcing and deepening
regional cooperation and integration to advance connectivity, financial cooperation and market
integration. ESCAP’s research and analysis, coupled with its policy advisory services,
capacity-building and technical assistance to governments, aims to support the sustainable and
inclusive development ambitions of countries.
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Introduction

The Asia-Pacific region is already the fastest growing e-commerce marketplace. The region
covers 43% of the global share of the e-commerce market with a value of $1 trillion in e-
commerce transactions. In this context, those countries in the region which will succeed in
implementing a conducive environment that can leverage on digital trade are set to benefit the
most from the value created by the digital economy. The Philippines is one of these countries.

The Philippines has undergone an economic transformation in the last five years, growing at
around 7% per annum. The country is among the fastest-growing markets for digital trade due
to its large population that is well-equipped in digital technologies. The Philippines was the
top internet user in the world in 2018 (Hoosuite, 2019). With a population of about 108 million
and 65% of the population in the country being active internet users, the Philippines has the
potential to harness the opportunities created by digital trade to maintain its high growth
momentum (Hinrich Foundation, 2019).

In 2018, the economic value of digital trade-enabled benefits to the Philippines' economy was
estimated to be worth P160 billion (US$3.2 billion), which is equivalent to 1.8% of its Gross
Domestic Product (GDP) and this is expected to grow by almost 12-fold to reach 1.9 trillion
(US$37 billion) by 2030 under right policy environment (/bid).

The Philippines is a net exporter of digitally-deliverable services. The main sector driving the
Philippine performance in the export of digitally-deliverable services is the “other services,”
which includes the technical, trade-related, and other business services (Serafica, 2019).
Digital exports are the country's sixth-largest export sector and account for 5.4% of its total
export value. The export value of virtual goods and services enabled by the digital economy,
such as e-commerce, amounts to P187 billion (US$3.7 billion) in 2018 and it is expected to
grow 218% to reach P594 billion (US$11.8 billion) by 2030 (Hinrich Foundation, 2019).

Albert (2020) found that Filipinos earned, on average, a monthly income of about US$90.00
from online selling. The most common products being sold online are clothing, cosmetics, and
food. However, digital export revenues from e-commerce have been significantly low due to
the country's inadequate ICT infrastructure — in 2016, the country had the lowest reported
internet speeds in the Asia Pacific (Hinrich Foundation, 2019).

The Philippine Development Plan 2017-2022 acknowledges the role of digital trade and e-
commerce as part of developing high-value added, competitive, and sustainable sectors. While
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