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World production 
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Src: FAOSTAT 



Red rice 

• Bhutanese Red Rice is one of only 
three red rice varieties in the world 
– Red hill rice from Phillipines 
– (Coloured) red rice from the Camargue 

 
• A premium product, mostly created by 

smallholders 
 
 
 

• Main sales arguments 
– One of the most select rice varieties in the world 
– Traditionally farmed on small terraces in the highlands (2,000-3,600m) 
– Watered with clear glacier water 
– A fine rice grain, rich in healthy fibres, protein and unsaturated fatty acids 
– More potassium than Gatorade, and a significant amount of magnesium 
– Quick-cooking whole grain  
– Nutritional and culinary superstar. 
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Photos from siam-food.blogspot.com/2007/09/roter-reis-aus-bhutan-ein-kostbares.html  
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Was offered at 29€/kg = 2320 Nu. 

On offer now for 11USD/kg = 660 Nu. 



Uses of traceability 

• Traceability can be used to 
– supporting a luxury product by creating a “story” around it. The target would be 

selected exporters with an offering compatible with a luxury product. 

 

• Traceability would here be the tool to create a story around the product that 
would differentiate it from other offerings.  

• At the simplest level, it would provide basic production information, ), but the 
aim would be to use that information to create a differentiation from similar 
products from other locations. This can be achieved by using 
– Name, up to date photo and location of farmer(s) and their families 

– Media material from production villages, such as photos and movies 

– A description of harvesting practices and timing of the involved producers 

– A description of milling techniques 

– A taste profile by village 

• This might be connected to claims such as organic (if certified) or traditionally 
produced 

• Fair trade certification is an option 
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预览已结束，完整报告链接和二维码如下：
https://www.yunbaogao.cn/report/index/report?reportId=5_4742


