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Stakeholder Meeting on

Non-Tariff Measures (NTMs) in Thailand
NTM Business Survey (2013 — 2014)

29 October 2014
Bangkok, Thailand




Agenda

WEDNESDAY 29 OCTOBER 2014, 08:30 — 16:30
ESCAP, UNCC CR4, BANGKOK, THAILAND

NATIONAL WORKSHOP ON NON-TARIFF MEASURES

08:30 Arrival and registration

09:00 Welcome and opening remarks
Ministry of Commerce, ITC, ESCAP

09:15 SESSION I: BACKGROUND AND OVERALL RESULTS
The ITC programme on non-tariff measures and its implementation in Thailand
09:45 Coffee break
10:00 General results of the survey: Trade barriers affecting Thai exporters and importers
10:45 SESSION II: SPS AND TBT MEASURES AND RELATED CONFORMITY ASSESSMENT
12:00 Lunch
13:30 SESSION Ill: CUSTOMS CLEARANCE AND BORDER CONTROLS
14:45 Coffee break
15:00 SESSION IV: RULES OF ORIGIN AND OTHER TRADE-RELATED MEASURES
16:15 CONCLUSION AND RECOMMENDATIONS
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SESSION |: BACKGROUND AND OVERALL RESULTS

Introduction to ITC
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What is ITC?

(-
UNCTAD

WTO OMC
World Trade Organisation: Forum
of multilateral trade negotiations,
implementation of agreements
and managing trade conflicts

UNCTAD: United Nations
Conference on Trade and
Development (formulation of
trade policies for economic
development through trade and "

investment) /, : ITC

ITC enables small business export success in developing
countries by providing trade development solutions to the
private sector, trade support institutions and policy makers

Mission
ITC’s overarching goal is to help developing countries achieve sustainable
development through exports. It is the only international organization

focused solely on trade development for developing and transition
economies, towards achieving« Export Impact for Good »
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ITC Strategic Objectives

 Make enterprises more competitive
e Strengthen trade support institutions

« Facilitate dialogue between policymakers

and private sector
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ITC Strategic Objectives
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Understanding Non-Tariff Measures
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What are non-tariff measures (NTMs)?

 Official policy measures on export and import, other than ordinary
customs tariffs, that can potentially have an economic effect on international
trade in goods, changing quantities traded, prices or both

« Mandatory requirements, rules or regulations legally set by the government
of the exporting, importing or transit country (in contrast to private standards
which are not legally set)

« Can affect both export and import: import vs. export-related measures

* Include technical measures and standards, as well as regulations on customs
nrocediirae nara-tariff meaciirae financial meaciirace  nrnhihitinn ete
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