f'

THE BIG
CONVERSATION

Handbook to Address
Violence against Women

INn and through the Media

@UN (a7

—  WOMENEZ




Authors:

Dina Deligiorgis with Manal Benkirane (UN Women) based on an initial draft prepared by Vanessa Born (DIV VIC,
Australia), Sarah Green (Ending Violence against Women Coalition, UK) and Fiona Vera-Gray (Durham University)
and with inputs from Kalliope Mingeirou (UN Women).

Technical Advisers:
Mirta Lourenco, Communication and Information Sector, United Nations Educational, Scientific and Cultural
Organization, UNESCO

Reviewers:

Josephine Casserly, Governance and Rights Adviser, BBC Media Action

Will Taylor, Senior Adviser, Governance and Rights, BBC Media Action

Karen Boyle, University of Stirling, Professor of Feminist Media Studies, Communications, Media and Culture
Marai Larasi, IMKAAN

Carla Moore, University of the West Indies, Lecturer in Gender and Development Studies
Shawna-Kae Burns, University of the West Indies, Lecturer in Gender and Development Studies
Gabrielle Henderson, UN Women

Philippe Lust-Bianchi, UN Women

Juncal Plazaola Castano, UN Women

Oisika Chakrabarti, UN Women

Editorial support:
Mallorie Bronfman-Thomas (UN Women)

Special thanks is extended to the Australian Government for its support for this handbook.

Published by the United Nations Educational, Scientific and Cultural Organization (UNESCO), 7, place de
Fontenoy, 75352 Paris 07 SP, France, and UN Women, 220 East 42nd St, New York, NY 10017, USA

© UNESCO and UN Women, 2019
ISBN 978-92-3-100332-5

@ DO

BY SA

This publication is available in Open Access under the Attribution-Non Commercial-Share Alike 3.0 IGO (CC-
BY-SA 3.0 IGO) license (http://creativecommons.org/licenses/by-sa/3.0/igo/). By using the content of this
publication, the users accept to be bound by the terms of use of the UNESCO Open Access Repository (www.
unesco.org/open-access/terms-use-ccbysa-en), the UNESCO website, the Virtual Knowledge Centre to End
Violence against Women and Girls (http://endvawnow.org) and the UN Women website. Users shall be bound
by the applicable terms of use.

The designations employed and the presentation of material throughout this publication do not imply
the expression of any opinion whatsoever on the part of UNESCO or UN Women concerning the legal
status of any country, territory, city or area or of its authorities, or concerning the delimitation of its
frontiers or boundaries.

The ideas and opinions expressed in this publication are those of the authors; they are not necessarily

those of the United Nations, including UNESCO or UN Women, or the United Nations Member States.

Design: Dammsavage Inc.


http://creativecommons.org/licenses/by-nc-sa/3.0/igo/
http://www.unesco.org/open-access/terms-use-ccbyncsa-en)
http://www.unesco.org/open-access/terms-use-ccbyncsa-en)
http://endvawnow.org

o

THE BIG
CONVERSATION
Handbook to Address

Violence against Women
INn and through the Media

T @UN 3357
United Nations WOM E N E !
Educational, Scientific and

Cultural Organization «




FOREWORD

Violence against women remains one of the greatest human rights issues of our time. One in every three women
will experience some form of physical or sexual violence (not including sexual harassment) in her lifetime. The
Beijing Platform for Action, a global blueprint for the achievement of gender equality nearing its 25-year review,
reminds us that there is still much work to do to stem the scourge of this epidemic. It also reminds us of the
importance of media to this agenda. Television, film, radio, print and social media surround us on a daily basis,
providing information, entertainment and ever-increasing channels of communication. These platforms, and the
content they deliver, present both unrelenting challenges and incredible opportunities for the achievement of
gender equality and the elimination of violence against women and girls.

The discriminatory social norms that drive gender inequality and violence against women and girls have often
been perpetuated through the stereotypical portrayals of men and women, not only along gender lines, but also
other personal identities, such as race, language group, disability and social and economic status, among others.
At the same time, media have powerfully contributed to opening up our imaginations, demonstrating the rich-
ness of our diversity and holding promise for a world with more respectful relationships and greater harmony. It
is this power that we seek to harness and support.

UN Women and UNESCO are pleased to have collaborated on the production of this handbook, which is one in a
series of handbooks being developed to advance implementation of A Framework to Underpin Action to Prevent
Violence against Women (UN Women, UNDP, UNESCO, UNFPA, OHCHR and WHO, 2015). This handbook provides
guidance, tools and promising practices from countries across the globe for those working with and within
media. It is our intention that this handbook provides entry points for accelerating progress towards gender
equality in the systems and structures of organizations. We hope that it leverages what we know works in order
to promote the values of diversity, equality and non-violence in the content that media produces.
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KEY TERMS AND

CONCEPTS

Gender: the social attributes and opportunities asso-
ciated with being male and female, the relationships
between women and men and girls and boys, as well
as the relations between women and those between
men.These attributes, opportunities and relationships
are socially constructed and are learned through so-
cialisation processes. They are context/time-specific
and changeable (UN Women, 2015).

Gender diversity: in the context of this toolkit, refers
to gender roles, expressions or behaviours that differ
from traditional gender norms. Gender-diverse people
may define themselves as different from, and behave
in ways that may not be typically associated with, their
biological sex.

Gender equality: the concept that all human beings,
regardless of sex or gender identity, are equal in dignity
and rights and free to develop their personal abilities,
pursue their professional careers and make choices
without discrimination and the limitations set by ste-
reotypes, rigid gender roles and prejudices.

Gender inequality: the gender norms, roles, cultural
practices, policies and laws, economic factors and in-
stitutional practices that collectively contribute to and
perpetuate unequal power relations between women
and men. This inequality disproportionately disadvan-
tages women in nearly all spheres of life across all
societies.

Gender mainstreaming: the process of assessing the
implications for women and men of any planned ac-
tion, including legislation, policies or programmes, in

all areas and at all levels. It is a strategy for making
women'’s as well as men’s concerns and experiences
an integral dimension of the design, implementation,
monitoring and evaluation of policies and programmes
in all political, economic and societal spheres so that
women and men benefit equally and inequality is not
perpetrated. The ultimate goal is to achieve gender
equality (UNICEF, UNFPA, UNDP, UN Women, 1997).

Gender stereotypes: generalized views or preconcep-
tions about attributes or characteristics that are or
ought to be possessed by, or the roles that are or should
be performed by, women and men (OHCHR).

Intersectionality: a concept that seeks to capture both
the structural and dynamic consequences of the inter-
action between two or more forms of discrimination
or systems of subordination. It specifically addresses
the manner in which racism, patriarchy, economic
disadvantages and other discriminatory systems con-
tribute to axes of inequality that structure the relative
positions of women and men, races and other groups.
Moreover, it addresses the way that specific acts and
policies create burdens that flow along these inter-
secting axes actively contributing to create a dynamic
of disempowerment (UN, 2000).

Media: refers to a variety of communication insti-
tutions (in print, audio, visual and online) used to
produce and disseminate information, ideas or mes-
sages pertaining to, for example, news, entertainment
and/or advertising. References to “the media” in this
publication should not be taken as generalisations
about each and every media institution.
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Prevention: refers to halting abuse before it occurs and
stopping it from recurring. The focus of this toolkit is
on preventing violence by targeting the social norms,
practices and structures that underpin or endorse
violence against women and girls. Prevention requires
a range of interdependent and mutually reinforcing
interventions that are also accompanied by support
services for survivors and perpetrator accountability.

Social norm: a norm is a social construct. It exists as a
collectively shared belief about what others do (what
is typical) and what is expected of what others do
within the group (what is appropriate). Social norms
are generally maintained by social approval and/or
disapproval (Heise, L. & Heise & Maniji, K, 2016).

Violence Against Women and Girls (VAWG): is defined
as ‘any act of gender-based violence that results in,
or is likely to result in, physical, sexual or psychologi-
cal harm or suffering to women (or girls), including
threats of such acts, coercion or arbitrary deprivation
of liberty, whether occurring in public or in private life.’
Such violence is perpetrated against women and girls
specifically because they are women and girls. It ex-
ists in multiple, interrelated and sometimes recurring
forms, and is a manifestation of historically unequal
power relations between men and women (UN A/
RES/48/104,1993).
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1.INTRODUCTION

Violence against women and girls (VAWG) is widely recognized as one of the most pervasive
human rights violations in the world. It acts as both a cause and consequence of gender in-
equality, impacting the health, safety, productivity and overall well-being of women and girls,
and impeding the realization of their rights. Despite increased efforts to address it, rates of
VAWG remain alarmingly high. Global data shows that one in three women has experienced
physical and/or sexual violence at some point in her lifetime, with this figure being as high as

7 in 10 in some countries (WHO, 2013). The most significant challenge remains the persistence
of attitudes, beliefs, practices and behaviours in society that perpetuate negative stereotypes,
discrimination and gender inequality, as root causes of VAWG. Addressing this challenge lies at

the core of prevention work.

UN Women, in partnership with the ILO, OHCHR,
UNDP, UNESCO, UNFPA, WHO and other relevant
stakeholders, including civil society, has developed
a first ever framework on prevention (A United
Nations Framework to Underpin Action to Prevent
Violence Against Women, 2015). The Framework
reflects the growing evidence that a comprehen-
sive approach to prevention is needed, bringing
together interventions that are multi-component
and mutually reinforcing at all levels of society
(individual, relational, communal and institutional).
The Framework highlights the need to squarely
address the underlying practices, beliefs, attitudes
and behaviours across society that perpetuate and
tolerate abuse. It identifies eleven ‘entry points’ of
intervention to prevent VAWG, including: schools,
workplaces, sports organizations, male-dominated
institutions, health, justice, security and transport

services, within communities, at local and national
government levels, and through the media.

This Handbook provides guidance to UN and other
entities working with media organizations to ad-
vance gender equality and prevent violence against
girls and women. There are two main domains for
achieving these goals, including: working with me-
dia as entities that can promote gender equality
from within and working with media as channels
to promote values of diversity, equality and non-
discrimination externally through the content they
produce.The handbook is structured to provide more
specific guidance on:

1) Strengthening the enabling environment
2)Promoting positive institutional approaches

3)Engaging with media for changing social norm
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